
January 23,2002 1 

Office of the Secretary, Federal Trade Commission 
600 Pennsylvania Avenue N. W. 
Washington, DC 20580 

KE: Proposed change to ,Federal Trade Commission, 16 CFR Part 310, 
Telemarketing Sales Rule 

I believe that the original, Telemarketing Sales Rule that is already in place is 
sufficient. I believe that we are getting to a point of over regulation by our 
government. You must realize the impact this will have on the medium to small 
business community that relies on telemarketing as their only source of marketing. 
By instituting such rules you will be forcing many companies to close their doors. 
Especially in this time of a slowed down economy, I don't believe that is time to 
over regulate commerce. 

By instituting a national DO NOT CALL registry I guarantee that many consumers 
will call to be placed on that registry and telemarketing as we know it today will be 
over. Where does it end. Should we not allow television stations to air 
commercials? Should we not allow direct mail marketers to send their 
advertisements through the US mail? Both of these things are intrusive to the 
consumer, I know that people would rather tune into their favorite television show 
or sporting event without seeing all the commercials. These are all apart of a 
capitalist society. We need to be able to market our goods and services in the most 
efficient economical manner we know how. If we limit this we are promoting a non- 
capitalist society. 

If most people don't like telemarketing then there should be no need for it. The 
bottom line is many people do indeed listen to telemarketers and over 5 billion 
dollars each year are sold as a result of telemarketing calls. It is easy to sav "Their 



irritating lets get rid of them", but where does that stop? With the advent of caller 
ID people are able to see who is calling before they answer. If someone does not 
wish to be bothered during a particular time they can turn the ringer on there phone 
off or have there answer machine answer for them. If sopeone actually does answer 
the phone and they do not wish to continue the call, they can simpIy hang the phone 
up. Instead of limiting the telemarketers ability to sell their products we should 
possibly focus on ways of tolerating there practice. Lets not forget that the 
telemarketing industry is a major employer to many hard .working Americans. Many 
Americans with disabilities that would not be able to do other labor intensive jobs. 

' 

This is a popular act to pass with many voters however there are some major 
consequences that must be thought of. Mainly the elimination of several businesses 
that rely on telemarketing as there only source of marketing. This in turn will 
eliminate several jobs that people need. All resulting in an even slower economy 
that we currently have. 

Please stop the regulation. There is currently sufficient legislation already that 
mandates that a customer can request to be put on a DO NOT CALL list. That in 
my opinion is too much regulation. Taking it to the next level would be devastating 
to the industry and to America! 

GENERAL QUESTIONS FOR COMMENT: 

(a)  What is the effect, ifany, on consumers? 
COST: Consumers will be forced to pay higher prices because marketing costs will increase. If it 
wasn't cost effective to telemarket no one would do it. 
BENEFIT: There will be no benefit! 

@)What is the impact, ifany, on individualfirms that must comply with the rule? 
COST: The individual firm will in my estimation be forced to find other means in which to market 
there goods and services. It will no longer be cost effective to use telemarketing. Many firms will 
be forced to close! 
BENEFIT: There will be no Benefit! 

(c) What is the impact, ifany, on industry? 
COST: If sellers have constraints on ways in which to market there products it will obviously slow 

done the industry pipeline. Less products will be sold and less products will need to be produced. 
Thus resulting in slowing the economy. As for the telemarketing industry, it will be done! 
Anyone who thinks that the telemarketing industry can withstand this type of legislation is kidding 
themselves. 
BENEFIT: There will be NO benefit! 
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(d) What changes if any should be made to the proposed rule to minimize cost to industry or 
consumers? This rule should not change in any way. It is already to constrictive to marketing as 
the rule stands now. 

(e) How would each suggested change affect the benefits that might be provided by the proposed 
Rule to consumers or Industry? By NOT changing the Rule it will benefit everydne, both 
consumer and Industry. Consumers will continue to pay less for their products because marketing 
costs wont increase. The economy will benefit because more goods and services will be sold as a 
result and less people would be unemployed. The Industry would benefit because they would 
continue to be able to use telemarketing as a cost effective way to market their products or 
services. 

 HOW would the proposed Rule affect small business entities with respect to costs, profitabilio, 
competitiveness, and employment? With respect to costs, marketing costs would skyrocket. Firms 
that telemarket typically are spread out over a wide area. It is not cost effective to use other means 
of advertising such as television, newspaper, radio, etc. When doing business over a large territory 
to advertise using those media a firm would need to use multiple television stations, newspapers, 
etc. With respect to profitability it obviously would lower profitability because the costs of the 
sale would increase. With respects to competitiveness, this will virtually take firms dependent on 
telemarketing out of the business. Thus losing all competitiveness. With respect to employment, 
as a firm that is dependant on telemarketing I know for a fact that we would fire all of our 
employees if this act was changed. I believe this to be true with most firms. This would also as a 
result drive up the costs on other sources of marketing. Thus effecting other firms that don't use 
telemarketing. 

Thank you for reading this. Please do the right thing by NOT passing this act. 
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Federal Trade Commission 
ATTN: Ofice of the Secretary 
600 Pennsylvania Av NW, Room 159 
Washington DC 20580 

RE: Telemarketing Rulemaking-Comment 
FTC File No. R4 1 100 1 

Dear Secretary, 

I am writing to express my strong support for the creation of a national “Do Not Call” 
list. 

It has become clear that voluntary self-regulation, such as trade association “Do Not 
Call” and state-based lists, have not been effective. Further, the FTC cannot be expected 
to be able to enforce a “DO Not Call” policy which is based on checking individual 
company lists. 

Telephone calls fi-om marketers are far more invasive of privacy than emails or postal 
offerings, because a phone call is more difficult to ignore and ties up a valuable resource 
to a greater degree than other forms of unsolicited communication (other than house 
calls). For this reason, I would favor making this rule enforceable for non-profit, 
religious and other groups as well. 

No one has the right to continue phoning individuals after they have been instructed not 
to, and the national” Do Not Call” lists will help protect individual rights to privacy. It 
will not prevent marketers fi-om reaching customers; there will still be a huge audience 
of people who do not object to such calls. 

Ron M. Aryel MD MBA 
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Member 
The Humane Society of the United States 

Adopt your next pet from an animal shelter, and give a pet a good home. 
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January 25,2002 

FTC 
Office of the Secretary 

600 Pennsylvania Ave. NW 
Washington, DC 20580 

r -  Room 159 

RE: Telemarketing Rulemaking --Comment 
b 

FTC File No. R4 1 100 1 

4 
To Whom It May Concern: 

q ,  
d' In response to the Telemarketing Do-Not-Call List, going to a national level is a 

perfect idea. 
The local phone companies (supplying Dial Tone) already have a list of non- 

on a monthly basis. 
We the consumer on this non-published phone numbers list pay a monthly fee, so 
we are not disturbed by unwanted calls, that includes telemarketing. 
Now you have the list already available to you and all telemarketing companies. 

I 

v published phone numbers that we the consumer pay for, and I do mean pay dearly 

Fees? Since we the consumer already pay a fee to be on the non-published phone 
number list, the telemarketing companies should pay to use the list, pay to update 
the list and pay any other fees necessary. The general public should not be taxed, 
surcharge or levied with any more phone charges. If you charge the telemarketing 
companies, maybe there will be fewer of them around to bother people, especially 
us phone customers that are paying for a non-published phone number because we 
do not want to be annoyed. 

I also suggest a fine, of substantial monetary value for those aggressive 
telemarketing companies that always ignore our pleas not to call us or to stop 
calling us. After all, what do they care so long as they can create business at our 
expense. 

Now, doesn't that make sense? Yes I know, its just "TO EASY". 

Sincerely, 
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Federal Trade Commission 
Office of the Secretary 
Room 159 
600 Pennsylvania Ave NW 
Washington, DC 20580 

Dear Sirs, 

My father-in-law used to say, “nothing happens in business until a salesman 
makes a sale”. 

The respect for salespeople has eroded in the last several years, I’m sure that 
part of the reason is bad manners by some cold callers. 

I sell car and home insurance for a living. I have saved people hundreds of 
thousands of dollars over the years, and made every effort possible to sell them 
enough coverage in case of a catastrophic accident. 

I do a lot of cold-calling and try my best to be as polite as possible. 

I don’t start until 7:OO PM (after the supper hour) 
0 I introduce myself for ten seconds then ask if people are interested in a 

no-obligation quote. 
The second they say no, I politely thank them for their time and go to my 
next call. I never argue with people. 

The problem with a national registry is you punish those of us who promote 
professional, courteous business along with the rude people who wreck 
commerce for the rest of us. 

You5 

f && Dave arsness, CPCU 
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January 27,2002 
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. I  
FTC office ofthe Secretary . I  

. ., Room159 
- _  600 Pennsylvania Avenue NW 

Washington, D.C.20580 

To whom it may concern 

I 

We Gail and Mark Be- are in 111 support of the FTC's proposal for the ~tional telemarketing &not- 
call-list. We endorse this endeavor 100%. 

- 1125 



January 28,2002 
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FTC 
Office of the Secretary 
Room 159 

Washington, D.C. 20580 
b 600 Pennsylvania Avenue NW 

4 

q ,  
d' 

Please take my name off the telemarketing list. 

1, '. 

-- 1 1 2 6  
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FTC Office of the Secretary 
Room 159 
600 Pennsylvania Avenue N W  
Washington, DC 20580 

“Telemarketing Rulemaking- Comment FTC File No. R411001” 

I am writing to the FTC to let you know I fully support the proposal to create a national 
“DO Not Call” list to protect consumers from unwanted solicitation phone calls. I am 
tired of my family’s daily life being interrupted by telemarketers. When I wish to make a 
purchase I will initiate the transaction. 

Telemarketing is disruptive to my privacy and peace of mind at home. It is perfectly 
legal for me to place a sign on my home which states “No Soliciting”. I wish the FTC to 
create the national “Do Not Call” list to provide me with the same option on my 
telephone. 

Please pass this policy as quickly as possible. The dinner hour needs to be reclaimed 
from interruption. Thank you for your effort to support the wishes of the American 
consumer. 

Sincerely, 

--. ‘1 
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Bfute of @mxn3 

CONSUMER PROTECTION/ANTITRUST DIVISION 

@fficl? rrf the &tfasneg @errerrtl 

301 S.W. IOTH, LOWER LEVEL,  TOPE^ 66612-1597 
* 

PHONE: (785) 296-3751 FAX: 291-3699 7Ty: 291-3767 . I  

~ R L A  J. STOVALL CONSUMER HOTLmE 
AITORNEY GENERAL 1-800432-231 0 

I 

HOW TO REMOVE YOUR NAME 
.FROM MAIL AND TELEPHONE LISTS 

1 

THE FOLLOWING ADDRESSES MAY BE USED TO REQUEST THE - 

REMOVAL OF YOUR NAME FROM SOME MAIL AND TELEPHONE 
PREFERENCE LISTS THAT CURRENTLY EXIST. YOU SHOULD 
WRITE A LETTER ASKING THAT YOUR NAME BE REMOVED FROM 

DRASTICALLY REDUCE THE AMOUNT YOU MAY BE RECEIVING. 
ANY AND ALL LISTS. IT MAY NOT STOP ALL CONTACTS BUT WILL 

CAUTION: YOU MUST REMEMBER THAT IF YOU CONTINUE TO 
ORDER, YOUR NAME WILL BE LISTED AGAIN AND YOU WILL 
CONTINUE TO RECEIVE SOLICITATIONS! 

MAIL PREFERENCE SERVICE 
P.O. Box 9008 

Farmingdale, New York 1 1735 

TELEPHONE PREFERENCE SERVICE 
P.O. Box 9014 

Farmingdale, New York 11735 
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