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Robert P. & Janet Bassetti 

January 28,2002 

Direcc Marketing Association 
Telephone Preference Service 
Box 9014 
Farmingdale NY 11735=9014 

Gentlemen: 

Please add u s  t o  your national donotxall list which your members agree to  honor. 

Our names and address are on this fetterhead, a5 well as our phonelfax numbers. 

We understand that for a period of five years, we will now be added t o  the l ist  uf 
those who do not want their privacy invaded by tzlemarketers. Please implement our 
request a5 soon a5 possible. 

5 i nce re I y, 

Robert P. Bassetxi 

CC: FTC, Office of the Secretary, Room 159,600 Pennsylvania Ave NW, Washingtun OC 20580 
File 
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February 

Office of the Secretary 
Room 159 

Rashingty, . DC 20580 

Dear Sirs and Mesdames: 

de Commission 
vania Ave., N.W. 

8 ,  2002 

This ,is a come 
N o t  Call" -registry. 
calls from'salespeople 
substantially just in 
unconscionable iryasion of 
calling time seems to be du 

something about this scourge. 
We are extremely grateful that the FTC is proposing to do 

: . . .  . .  
. . . .  - . . i .  r .  :..: < . .  
. . - . . *.: . . . .  



Ref T e l d e t i n g  Rulemaking Comment FI'C File No. R11001 

To Whom It May Concefn: 

that provide for a national "Do Not Call List" and fines for businesses that 
violate it. I pay for my telephone for my own and my familv.s private use. 
I do not f b d  it as a amveaieme for iutrusive bus2nesses. 

htrusiun in our homes. 

I support the proposed changes in the Telematketing sales Rules 

Thank you for helping to presesve Privacy and protection from 
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January 30,2002 

Federal Trade Commission 
Office of the Secretary 

"Room 139 ' 

600 Pennsylvania Ave., NW 
Washington, DC 20580 

Re: Do Not Call Registry 

I W O W  WELCOME THE 0PPORTU"Y TO ADD M Y  PHONE NUMBER TO 
THE LIST OF PEOPLE WHO DO NOT WANT TELEMARKETING CALLS. 

Thank you for allowing comments. When I was working until 500 PM, I was forced to 
use my answering machine to screen calls, but now that I have retired and spend more 
time at home during the day, the harassing calls are a major problem. 

Sincerely, 



. I  



.- --____ . . . . . . . 
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FTC 

Room- 159 
6OOPennsylvaniaAv~NW 
Washington, D.C. 20580 

RE: Telemarketing Rulemaking - Comment FI% File No. R11001 
O B E i C e o f t h e ~  

Gentleanex 

,' PIeasekaowthatIamoneh~peroentagainsttelemarketers Thisincludesthosefiom 
banks, i n s r u a n C e w e  aadchari.ties, p l u s t b o s e ~  whodaim -tobe d i h g  -but 
only giving me informatioa The day Ifioundyourrtrldtess in theLanCasrer New Era, we d v e d  two 
tdemarktingcalls-onemtdngfnnch, the&erdrrringdinner_ 

I would like to see a national 'Do Not Call" list. I wish to live my life and pursue happiness in 
Liberty from fe2emarketers. perhaps they have some sort of fFeedom ofmmxnecial speech, but I thought 
my home should be my castle where I have security and p r h q  from commercial haismet. 

I have registered with Tdephme Pdkrence Service. Although it is a Mp, a nationaI list 
seems preferable. 

Sincerely, 

Barbara F. Bowermaster 



. . ._ . . . . . . .  .. - . . . . . . . . . .. 
'. . 
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secretary 
F e d 4  Trade Commission 
600 Pennslvania Avenue NOW. 

laaashington DC 20580 

The Public Citizen Litigation group recently filed a petition for Rdemakhg with 
the F.T.C. concerning PFivacy notices. This Petition requested your strong and immediate 
action to make these rtofiGes " c k  d c4m!s@mowm. 

W e  support this petition and ask that you give it upmost consideration. 

John and Sara Brennan w- 

# 

I 
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FTC 
Office of the Secretary, Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

Tuesday, February 05,2002 

RE: Telemarketing Rulemaking--Comment. 
FTC file No. R4 1 100 1. National do-not-call list 

Dear Sir or Madam: 

I strongly support the proposed rules for a national Do Not Call list. Please make the 

I 

wording of the rules tight enough to prevent telemarketers from wo&g their way around'them. 
The rules should ban live callers, automated callers and machines which leave voicemail 
messages for telemarketing purposes. ?'he rules should include cold-calling stock brokers, real 
estate agents, and mortgage sellers who will try to get around the rules by making so-called no- 
sale "introduction" calls, as a prelude to making a second call to make the sale. I would prefer 
consumers be able to indicate whether they want to be on a do-not-call list that includes non- 
profits or charities seeking donations, and another do-not-call list for political organizations. The 
FTC should make it easy for consumers to put their phone numbers on the do-not-call list by 
telephone or Internet, without charge and without requiring a periodic renewal. There should be 
serious, per incident, fines for telemarketers who call numhers on the national do-not-call list, 
after a short grace period. 

~ 

Voluntary strategies do not work. Despite efforts to get on every "voluntary" do-not-call 
list including the Direct Marketing Association's list, I am frequently interrupted at my home, 
especially during the evenings. I tell every telemarketer that I never make purchases or 
donations with unsolicited callers and to put me on their do-not-call list, but I keep getting calls. 
The increasing use of automated dialers, machines which leave messages on voicemail, and 
machines that hang up when I answer is also annoying. 'It costs me money to pick up my 
telephone messages via long distance or cell phone, only to find ouihe message is a ' 
telemarketing message, or to wade through junk telemarketing messages to get to important 
messages. It is an endless barrage. I am also concerned about the elderly at home who have a 
hard time saying no and may be easily swayed into buying things they don't need. ~ 

- 

Please implement a stronp National Do Not Call List rule as soon as possible. 
Telemarketing calls deny me the peace and privacy of my own home. Please let me know the 
outcpme of the rulemaking process. 

, . .  .- _ _  

< -  Cathy Bushel1 

- _  215 
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