Untitled ¢:2 _ 53‘_/ 67éfl

To Whom It my concern, 1 am very please that the ftc for Pennsylv
ania will and I hope can get the bill passed for the DO NOT CALL.V
irginia Ryan and John Ryan
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February 4, 2002

Cixe of the Seaetary
Room 159

600 Pennsylvania.Ave., NW
Washington,DC 20580

To Whom ItMay Concern:
Re: Telemarketing Rulemaking-Comment FTC File NO. R41101

Telemarkinghas become one of the most annoying scourges of the 21¥ Century. 1 would like to see this
annoyance stopped forever.

I am currently employed by a company that requests us to telemarket and | am tired of having the phone
banged in my ear and also the embarassment of having to contribute to this scourge.

Please see that all telemarking is stopped immediately.
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Freda & Walter Shulruff D.D.S.

January 30,2002

Federal Trade Commission
Office of the Secretary

Room 159
600 PennsylvaniaAve.
Washington, D.C. 50580

Dear Sir:

| understand that you are proposing a central nationgl number for a
“DoNot Call” registry to control telemarketing.

We think this is a wonderful idea. Please implementit.

Sincerely yours,

q77..
W% .
Freda Shulruff

Walter Shulruff
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JOHN W. SPENCE

Goctre~q 13092
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The Humane Souety of the United éa/teg

Adopt your nekt pet from an anlmal shelter, and give a pet a good home.
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- -FTC : Proposed National "DO NOT CALL" Registry-Submit Comments

[x] Picase Send Us Your Comments sbout the Proposed Amendment to the Telemarketing Sales Rule

| Your Opportunity to Comment

Whether you are a consumer or represent a business, the FTC wants your opinions about the
proposed changes to the Telemarketing Sales Rule, including its proposal to create a national"do -
not cali” registry. -

4 You can submit your comments by sending an email to tsr@ftc.gov or by writing to the Office
} of the Secretary,Room 159, Federal Trade Commission, 600 Pennsyivania Avenue, N.W.,

Washington, DC 20580. For a fist of more cetailed questions, please refer to the Propased Rule- - |

Comments will be posted. Alf comments that the FTC receives on the proposed amendments to .
the Telemarketing Sates Rulewill be posted on the FTC website. E-mail addresses and phone '
numbers of individual commenters will be removed before posting.

_{ In additionto any general comments on the proposed TSR changes, the FTC is interested in
{ your comments on the following questions:

(a) How long should a telephone number remain on the national "do not call” Cd P
registy? yaiiL CONSURER ol QUSINGSS NERVESTS 2 61 quf Ak or GUUFTS

(b) Who should be permitted to request that a telephone numbser be placed on the

“do not call" registry? Should requests from the line subscriber’s spouse or adult

child(?) be permitted? Should third parties (outside the FTC) be permitted to collect

and forward requests to be put on the “do not call” registry? A% finsond whasT IamT
300 200618 SHOWD NR G4 BUSLED (9 MamEe WAVENS

(c) What security measures are appropriate and necessary to ensure that only those

peeple who want to place their telephone numbers on the “do not call” registry can

da sa? Should cansumers be able to verify that their numbers have heen pla an s

the registry?.If 50, how?(sd 8 ngns SHovls €4 ABLL 7 VNG RigUTRs s« . PROVIDEZ
W abios SHale 84 AVAILABLY onallrz adp Uik QUANTRLY Tosiné flom (g phoss St

{d) Should the "do not call” registry be an "all or nothing" option or should it instead :

allow consumers fo specify the days or time of day that they are willing to accept

telemarketing calls? 591 of G1038 spuls ¢4 sUKILDE S

APPEBNS oo 572

{e) The proposed rule would permit consumers or donors who place their name and
telephone number on the “do not call" registry to provide express verifiable

autharization to specific sellers ar arganizations to make calls to them. How will this o
requirement affect those eptities with which a consumer or donor has apresexisiting . sorsfe
relationship? 4]A{~ MosT UMET (R0ES] JHIVP Sy PELI0L pest PAsviod |55

General Questions for Comment:

P’lease providecomment, including relevant data, statistics, consumer complaint information, of
-§ eny other evidence, on each different proposed change to the Rule. For each proposed
modification that you suggest, pleaseinctude answers to the foliowing questions:

_{a) What is the effect (including any benefits and costs), if any, on consumers?
Na (o] (9 Corlurains
(b) What is the impact (including any benefits and costs), if any, on individual firms
that must comply with the Rule? N9 (a375 19 8usidd(es,
{c} What is the impact (including any benefits and costs), if any, on industry? e
HOCE G LlepnnKEtinl INowTAY Wi 61 6hanily NEpucio on ZLin}laslEe.
(d{ What changes, if any, should be made to the proposed Rule to minimize any cost
to industry or consumers? Ghgne Silouls 64 59 &8T5 17 corluming on 203 iAiﬂ}ﬁf

1.

htitpiwww fic. gov/bep/contine/edeams/donotcall/form htm 3 gfé?" 02



FTC :Proposed National "D NOT-CALL" Registry-Submit Comments -Page 2 of 2

(e) How would each suggested change affect the benefits that might be provided by .
the sed Rule ta consumers or industry? Thé Glv Az o Bsurelt ik 84 Noﬂl {imrg
CL Vi SZRNAD aojsb Mors ‘n-tofanS (hingr, :
~{f) How -would the proposed Rule affect small business entities with respect to costs,
profitability, competitiveness, and employment?
345 K6NG

Please submit your comments by sénding an email to tsr@ftc.gov.

| B e

359

hitp:/fwww fic. gov/bcp/contine/edcams/dorotoallform:htm 2/6/02




360



February 4, 2002

Office of the Secretary. Rm. 159
Federal Trade Commission

600 Pennsylvania Ave, NW
Washington, DC 20580

Dear Sir or Madam:

I am very much in favor of having a "Do Mot Call" plan since |

definitely do not want any soliticing phone calls. | feel that
it Is very unfair that they have access to my number, but can
make their number unavailable so | cannot call them. In order to

eliminate the calls, | am paying for Caller 1.D. to screen my
calls and 1 resent that 1 have to pay to avoid answering their
calls.

Yours truly,

(o P i s

Marion A. Timmons

361



Davip Ross Tory,

February 5,02

. Director, FIC Consumer Protection Bureau
Washington, ‘D.C,

Mo Howard Peales

_. . Reviewing an article in the Washingten Post titled "Hate
Telemarketers?" Tell it to the FTC, I wish to add my name to
-any such program which offers a new solution...a centralized
national "Do Not Call" registry, : '

I look forward to reading about such action to put a stop

to this invasion of my time and privacy,

Sinsersly,

Mrs. David R, Teil

36.2



363



- 368



F&bmarb‘ %, 20072

Telemarketing Rule K\f)j*Commuﬂj
FIC File r\;ﬁ Ketl100l | ,

L support a nahoml ol~on4~ call
ligt for tel le.markeers .

They are o nuisonce. and T
should ot have to POY Cunl‘sﬁd R
number or caller TDD fo have.

| peace in my home..

4% & net unusual fo hove, U-
g calls /olay.’

Please  help -
—

365



From the Desk of:
Ted Uhlman
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C orsaad -ETC Filg Ruitoo)

Don and Joni Weidner 22 é AT g’ )
l ﬁﬂ%a)m\ | QV%/
From: "Don and Joni Weidne: ; .
To: "Donald Weidner" m m,ﬁ /é ) 4//{_ « /
Sent: Thursday, January 31,2002 8:17 PM B
Subject: Telemarketers

...... Some input for your attention. Telemarketers. ...the worse of the worse!
Why should we, the Public, have had to put up with these intrusions

throughout the day over these last severalyears....and why should we PAY, in
Florida, to get on a “No Sales Solicitation Calls"list? Or, take the time to contact
the Direct Marketing Association for a free “Do Not Call" list?

Please, please, give the consumer(s) some relief from these intrusions.

Our family receives between three and seven calls a day from

telemarketers.... .absurd! We also found it necessary to purchase a phone with
Caller ID to keep handy and thus be able to check each time the phone rings, so
that these calls would not be answered. /n addition, we also have a separate
Caller /D machine in another room to assistin this problem.

Why should we pay for a private phone line, while our privacy is being

invaded during the day and evening....and the government postures and
postures while “giving us the opportunity" to pay some more each year to keep
these leeches from intruding on our lives?

It should NOT be the Public's responsibility to stop these calls, but the Federal
Trade Commission's responsibility.

Theproposal for a national “Do Not Call” registry which consumers couldjoin for
free, with a single phone call, is one definite way to go. We, the Public, will be |
watching the Commission on its decision!

Joni and Don Weidner

L N
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Margaret W. and Charles E. Wiaains
Date: February 6, 2002

To: Cfie of the Secretary
Room 159, Federal Trade Commission

600 Pennsylvania Ave.*
NW, Washington, DC 20580

Subject: Proposed National Registry Of People Who Do Not Want To Be Called By
Telemarketers.

Dear, A

My wife and |, as well as my mother:would like to be included in any registry of the nature
listed above. The telemarketer aggravation has reach the proportion of harassment and we
should have the means of stopping the parasitic. | have listed the information | perceived
you would need, if additional information is required, please contact me.

Telephone Numoer:
Location:
N
Name: Margaret W. and/or CharlesE. Wiggins
Telephone Nurber:
Location:
_ N
Name Louise B Wiggins

Thank you for your attentionto this matter.

Sincerely,

Charles E Wigoins

cc: Louise B Wiggins
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January 28, 2002

FTC

Office of the Secretary

Room 159

600 Pennsylvania Avenue NW
Washington, DC 20580

Re: Comments on Proposed Telemarketing Curbs
To whom it may concern:

Pleasedo it sooner. Oh, pleasedo it. My husband and | were forced to getan
unlisted phone! number as a result of the assault these people launched against
us. The unlisted number, however, is only good at keeping away people using

phone directories. |t is useless against computers randomly dialing all numbers

inyour region.

We got the unlisted number as a result of receiving calls at home from
telemarketers who could not reach us at our, atthe time, newly opened
business. Itwas an all out assault. The phone calls would start at 7 AM and go
until about 10 PM. They had gotten our names from the incorporation records
that were publicty available. The calls would start: Is this the owner of Heat
Transfer Technology?" Canyou believe they tracked us down at home?

While things are not too bad at home now, they are impossible at our office. We
receive sometimes over a dozen calls a day. The worst are from the long
distance resellers who pretend to be from our current long distance carrier. Itis
very illegal to dothis, but they rarely get caught. Then there are the office
supply sellers who call and want to verify the address where your **ordered

supplies'are to be shipped.

Let's move 0N to the companies who wart to know about your copiers, fax
machines, telephones, telephone service, cell phones, office equipment, car
leases, computers, internet access, business insurance, car insurance, accounting
firm, bank, etc. As you can See these parasites do litde more than take uptime
we should be spending concentrating 0N our customers nNeeds. They never take
no for an answer. If you just hang up, most of the time they call you right back
and say the nastiest things. Lovely!!! Now you have to get rid & them twice.




Page 2

The ones that are most creative have different people call you, who pretend you
never told “them” to call you again. Or those who tell our secretary that they
are personal friends of ours and need to speak with (5. “What's the matter with
you? Don't you know who | am? | just saw "fill in a name” a few day ago and
he/she said to give them a call." | think you get the point.

Put my husband and | and our secretary down for putting an end tothis
nightmare. The sooner the better!

Sincerely,

e and Edward Yamasakl
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‘James W. Zion

January 25,2002

Federal Trade Commission

Office ofthe Secretary

600 Pennsylvania Ave. N.W.
.Room 159

Washington, DC 20580

Re:  Telemarketing Rulemaking—-Comment
FTC File No. R411001

Dear Federal Trade Commission:
-1 am an individual member of the public.who'writes to support this proposed rulemaking. 1 will
outline my,interest.in the proposed rule, state specific problems | have had W|th telemarketers
address mdustry free speech clauns vérsus my ‘tight: to prt‘vacy, aﬂd comelude o A

TN

I.aman attorneywho has practlced law for over thirty years, and for |dent|f|cat|on | advise that |
was the president and chié¢f'counsel of the Arierican Civil Eiberties Utiion 'of Moritana for¢léven
years. I work in my home as'a legal writer and téacher, preparing- materials on’comiputer:and
transmittingthem .viae-mail. T write these comments because my time is valuable—""time is money”
for me—and telemarketers injure my business.

| am opposed to telemarketing-without my'consent because teléiiarketers (1) invade’my privacy,
and (2)'waste my-time; ind '(3) cause a loss of income for the wasted time. I do & great'ileal ,of
concentratedwork on weekends, when there is a higher volume of those nuisance calls. | usually
advise telemarketer caltersthat I have a policy of absolutelyrefusing to buy anything by telephone
because of the invasionof my privacy and wasting my time. Therefore, it does no good for
telemarketers to claim that they have any free speech right to call me. The calls are particularly
annoying, because mést of my work involveswriting, where powers of concentrationare involved.
It takes a short time to regroup my thoughtseven when a call is wanted. The annoyance of pest calls
so anger me that it takes a longer period of time to redirect my attention to the work at hand.

The style of telemarketing.is annoying—people (who often insist upon establishing ‘my
identity—particularlycredit cardpeddlers—and who pronounce my name wrong) attemptto get out
a Iong message’ in such a way it would be rude to Lnterrupt under normal socml cucumstances o

,».,.

| read about the proposed rule in the news recently, and | was highly annoyed by the report that
telemarketers are’ challenglng this rule usmg the law of free speeeh The balancmg tests used to

o 41
! : : P LA
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determine free speech rights do not support their claims. This is a situationwhere two classic, snf
conflicting, constitutional rights are implicated-mere commercial free speech and the right to
privacy—“the right to be left alone.” My home is my castle, and it is also my place of business.
Justice LouisBrandeisestablished the existenceofthe privacy right in his classic 1890Harvard Law
Review article and said in the 1928 decision of Olmstead v. United States, “The right to be left
alone—the most comprehensive of rights, and the right most valued by civilizedmen.” One of the
basic fiee speech principles is that free speech does not justify the commission of a crime.

As faras | am concern@-telemarketing calls are crimes—they are a breach of the peace; they are a
theft of my time and money; and they are akin to fighting words in that the normal person can
become so annoyed that the call can trigger abuse and language that could constitute disorderly
conduct as retaliation. The less-privileged commercial fiee speech argument is misplaced.

I am also opposed to charitable telemarketing because (1) a great deal of donated money goes to
paying for telemarketing, and (2) | am particularly opposed to police charitable telemarketing,
because my local police department engages in widespread violations of civil rights (militarist
tactics and police homicides), and police charities attempt to abuse the public’s general respect of

police.

Therefore, | fully supportthe proposed FTC rule and urge the Commissionto act promptly (noting
from web research the period of time discussions of telemarketing have taken place) and urge that
charitable telemarketers be added to the rule’s prohibitions and central registry.

| also commend the Commission for its web site, because it was possible for me to react to the

popular news report by going to it and immediately getting the information | needed to comment.
That mode of providing information makes inclusive and participatory democracy possible.

Your consideration of my views is appreciated.

Sl?cerely,

P

V/ James W. Zion
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