
Untitled 

To Whom It my concern, I am very please t h a t  the f t c  for Pennsylv 
ania will and I hope can get the bill passed for the DO NOT C24LL.V 
i rgh ia  Ryan and John Ryan 
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Office of the Secretary 
Room 159 
600 Pennsylv~a,Ave., N W  
Washington, DC 20580 

To Whom It May Concern 
Re: Telemarketing Rulemaking-Comment FTC File No. R4 1 10 1 

Telemarking has become one of the most annoying scourges of the 21%3ntwy. I would like to see this 
annoyance stopped forever. 

I am currently employed by a company that requests us to telemarket and I am tired of ? having the phone 
banged in my ear and also the embarassment of having to contribute to this scourge. 

Please see that all teIemarking is stopped immediately. 

. .  , .  
. . .  . .  

........... . .  . . . . . . . .  . . . . . . . . .  ... . . .  . . . . . . . . . . . .  . . .  . . .  
. .  . .  

, - . .  . , ~ I ::. .: ._ -3 . ,. .- . 

. . . . . . .  . . . . .  . . . . . . . . . . . . . .  
. . . .  . ._ . . . . . . . . . .  . . . . .  r: - .., : _ . .  

. . . . . . .  

. .  . .  . .  . .  
I . .  

. . . .  . . .  

<-...:. - 
~ ..: : _ I  ' 

. . . .  . . . . . . . . .  . . .  . . . .  . . .  . . . .  . . . . .  . .  
: - : . ,. ,. 

. 

346 



I RE : 

347 



348 



349 



Freda & Walter Shulruff D.D.S. 

Federal Trade Commission 
Office of the Secretary 
Room 159 
600 Pennsylvania Ave. 
Washington, D.C. 50580 

January 30,2002 

Dear Sir: 

I understand that you are proposing a central nation@ number for a 
“Do Not Call” registry to control telemarketing. 

We think this is a wonderful idea. Please implement it. 

Sincerely yours, 

Wdter Shulruff 
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' The Humane Society of the United &a 
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i Adopt your next pet from an animal shelter, and give a pet a good home. 
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Whethe-r y w  are a msumer of represent a business, the FTC wants your opinions atmu€ the 
proposed changes to the Telemarketing Sales Rule, irrdrrdhg its proposal to create a national "dc 
cw€ car registry. 

You can submit your comments by sending an email to &r@Rc.aov or by writing to the OffIC 
of the Secretary, Rmm 159, Federal Trade Commission, 600 Pennsytvania Avenue, NAN., 
Washington, DC 20580. For a list of more detailed questions, please refer fo the Proposed Rule- 

Comments w-li be pusted. A!! mmrnents that the FTC receives OR the proposed amendments tc 
the Telemarketing Sates Rule will &e posted on the FTC website. E-mail addresses and phone 
numbers of individual commenters will be removed before posting. 

In addition to any general comments on the proposed TSR changes, the FTC is interested in 
your comments OR the folfwing questions: 

'lease provide mmment, including relevant data, statistics, mnsurner mpkiint information, of 
ny other evidence, on each different proposed change to the Rule. For each proposed 
todification that you suggest, please include answers to €he following questions: 
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Office of the Secretary. Rm. 159 
Federal Trade Commission 
600 Pennsylvania Ave, NW 
Washington, DC 20580 

Dear S i r  or Madam: 

I am very much in favor of having a "DO Mot Call" plan since I 
definitely do not want any soliticing phone calls. I feel that 
it is very unfair that they have access to my number, but can 
make their number unavailable so I cannot call them. In order to 
eliminate the calls, I am paying for Caller I.D. to screen my 
calls and I resent that I have to pay to avoid answering their 
calls. 

Yours truly, 

Marion A. Timmons 
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s 
x -  f h d  Don and Joni Weidner 

From: "Don and Joni We 
To: "Donald Weidner" 
Sent: 
Subject: Telemarketers 

Thursday, January 31,2002 8:17 PM 

. . . . ..Some input for your attention. Telemarketers. . . ..the worse of the worse! 
Why should we, the Public, have had to put up with these intrusions 
throughout the day over these last several years .... and why should we PA Y, in 
Florida, to get on a "No Sales Solicifation Calls" list? Or, take the time to contact 
the Direct Marketing Association for a free "Do Not Call" list? 

Please, please, give the consumer(s) some relief from fhese intrusions. 

Our famiw receives between three and seven calls a day from 
telemarketers. .-. . absurd! We also found it necessary to purchase a phone with 
Caller ID to keep handy and thus be able to check each time the phone rings, so 
that these cails would not be answered. In addition, we also have a separate 
Caller ID machine in another room to assist in this problem. 

Why should we pay for a private phone line, while our privacy is being 
invaded during the day and evening .... and the government postures and 
postures while 'Qiving us the opportunity" to pay some more each year to keep 
these leeches from intruding on our lives? 

lt should NOT be the Public's responsibility to stop these calls, but the Federal 
Trade Commission's responsibility. 

The proposal for a national "Do Not Call" registry which 
free, with a single phone call, is one definite way to go. 
watching the Commission on its decision! 

consumers could join for 
We, fhe Public, will be , 

Joni and Don Weidner 
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Date: February 6,2002 

To: Office of the Secretary 
Room 159, Federal Trade Commission 
600 Penasylvania Ave; 
NW, Washington, DC 20580 

Subject: Proposed National Registry Of People Who Do Not Want To Be C d e d  By 
Telemarketers. 

Dear, sir 

My wife and I, as well as my mother: would like to be included in any registry of the nature 
listed above. The telemarketer aggravation has reach the proportion of harassment and we 
should have the means of stopping the parasitic. I have listed the idiomtion I perceived 
you would need, ifadditional information is required, please contact me. 

. 

Telephone Number: 
Location: 

Name: Margaret W. and/or Charles E. Wiggins 

Telephone Number: 
Location: 

Thank you for your attention to this matter. 

Skerety, 

CharlesE &P&T Wiggins 

cc: Louise B wiggins 
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m 
m i  of the Secretary 
Room 159 
600 Ptnnsyk/aHia Avenue N\N 
Washington,DC 20580 

Re: Comments on Proposed TelemaWng,Curbs 

To whom it may concern: 

Please do it sooner. Oh, please do it. My husband and I were forced tn get an 
unlisted phone! numbcr as a result of the assault these people hunched against 
us. The unlisted number, however, is only good at keeping away people using 
phone directories. It is useless against computers randomly dialing a1 numbers 
in your region. 

We got the unlisted number as a result of receiving calls at home from 
telemarketers who could not reach us at our, at the time, newly opened 
business. It was an all out assault. The phone calls would start at 7 AM and go 
until about 10 PM. They had gotten our names from fhe incorporation records 
that were publ i i  available. The calls would start: Is this the owner of Heat 
Transfer Technology?" Can you believe they tracked us d m  at home? 

. While things are not too bad at home now, they are impossible at our Mice. We 
receive sometimes over a dozen calls a day. The worst are from the long 
distance resellers who preknd to befrom our current long d-ne carrier. It is 
vety illegal to do this, but they rarely get caught. Then there ate the d c e  
supply sellers who call and want to verify the address where your "ordered 
supplies" are to be shipped. 

Let's move on to the companies who want to know abut your cqiefs, fax 
machines, klephones, telephone senrice, cell phun&, office equipment, car 
leases, computefs, internet access, business insurance, car insurance, accounting 
firm, bank, etc. As you can see these parasites do little more than take up time 
we should be spending concentrating on our customers needs. They never take 
no for an answer. If you just hang up, most of the time they call you right back 
and say the nastiesf; things. Lovely!!! Now you have ti0 get rid of them twice. 

375 
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the ones that are most creative have different people d you, who pretend you 
never W "them"b call you again. Or those who tell our seuebry that they 
are personal friends afours and need to speakwith us. M a f s  the matter wSth 
you? Don't you know who I am? I just saw "fill in a namema few day ago and 
he/she said to give them a call." I think you ge& the point. 

Put my husband and I and our sectretary down for putting an end to this 
nightmare. The sooner the betber! 

Since*, 

i e and Edward Yamasaki 
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James W, Zion 

January 25,2002 

Federal Trade Commission 
Office of the Secretary 
600 Pennsylvania Ave. N.W. 

. Room 159 
Washmgton, DC 20580 

Re: Telemarketing Rulemaking-comment 
FTC File No. R4 1 100 1 

Dear Federal Trade Commission: 

*I am an individual member of the public. who' writes to support this proposed'mlemaking. I will 
outline my, interest. in the. proposed rule, state specific problems I. have had with telemarketers, 

. .  .. . . . . . . . . . . . . . . . .  .. ...?.i<'! j:.;.!.? ,!.'::.. :...,? *..:j.?.t?, . i , ' - -  . ;:; j**.::-::,.:.; ;;jr:::$ 

I .am an attorney who has practiced law .for over thirty years, and for identification, I advise that I 

..... ; C.. r - - r  * t , : . : : , -  !'> address 'industry. -ipeech:-cl,a.bs vbrsus mj$'~gf& .to . ~ r i ~ ~ ~ y , ~ ~ d . ~ ~ o ~ ~ r ~ ~ ~ ~  ' !. , 
. . . . .  
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was .the'p&ident an;d chikfcoufiel of th& wefican: civil:. Liberties: ;Ufiion 'of M0fitm.a. fbb lb12ven 
years. 1 work *in- my home. .as :a legal, .writer and. &her; 'preparing. .material$ on-:&mp&=f< acd 
transmitting them .via e-maif. '€ write these comments b.ecause my time is valuable-"time is.money" 
for me-and telemarketers injure my business. 

I am opposed to telemarketing -without my 'consent b e ~ m s e  tel6marketers- (1 3 i&ade;my privacy, 
ahd (2J:waste ;my- time; hnd '(3) C&se a loss of income for the wasted time. .I do a. great' ileal ,of 
concentrated work on weekends, when there is a higher volume of those nuisance calls. I usually 
advise telemarketer calters that 1 have a policy of absolutely refusing to buy anything by telephone 
because of the invasion-of my privacy and wasting my time. Therefore, it does no good for 
telemarketers to claim that they have any free speech right to call me. The cails are particularly 
annoYing,-bwause nidst of my wokk involves writing, where powers of concentration are involved. 
It takes a -short time to regroup my thoughts even when a call is wanted. The annoyance.ofpest calls 
so anger me that it takes a longer period of time to redirect my attention to the work at hand. 

The style of telemarketing. is annoying-people (who often insist upon establishing ' my 
identity-particularly credit cardipeddlers-&nd who pronounce my name wrong) attempt ko &et out ..... 

. . i_ . .  - . _  . .  . .  . .  
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~ _ _ -  . a long .message ;in.such .a de to interrupt under -'normal.%o urin 
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. . I read about the proposed rule in the news recently, and I was highly annoyed by the report that 
telemarketers areXial ing this rule using the.kw of fiee.spemh-: JT&e%alancing tests used to 
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determine fiee speech rights do not support their claims. This is a situation where two classic, snf 
conflicting, constitutional rights are implicated-mere commercial free speech and the right to 
privacy-“the right to be left alone.” My home is my castle, and it is also my place of business. 
Justice Louis Brandeis established the existence of the privacy right in his classic 1890 Harvard Law 
Review article and said in the 1928 decision of Olmstead v. United States, “The right to be left 
alone-the most comprehensive of rights, and the right most valued by civilized men.” One of the 
basic fiee speech principles is that fiee speech does not just@ the commission of a crime. 

As far as I am concern@-telemarketing calls are crimes-they are a breach of the peace; they are a 
theft of my time and money; and they are akin to fighting words in that the normal person can 
become so annoyed that the call can trigger abuse and language that could constitute disorderly 
conduct as retaliation. The less-privileged commercial fiee speech argument is misplaced. 

I am also opposed to charitable telemarketing because (1) a great deal of donated money goes to 
paying for telemarketing, &d (2) I am particularly opposed to police charitable telemarketing, 
because my local police department engages in widespread violations of civil rights (militarist 
tactics and police homicides), and police charities attempt to abuse the public’s general respect of 
police. 

Therefore,-I hlly support the proposed FTC rule and urge the Commission to act promptly (noting 
from web research the period of time discussions of telemarketing have taken place) and urge that 
charitable telemarketers be added to the rule’s prohibitions and central registry. 

I also commend the Commission for its web site, because it was possible for me to react to the 
popular news report by going to it and immediately getting the information I needed to comment. 
That mode of providing information makes inclusive and participatory democracy possible. 

Your consideration of my views is appreciated. 

Sqcerel y, 
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