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February 15, 2002

Office of the Secretary
Federal Trade Commission
600 PennsylvaNIA Avenue. NW
Washington D. c. 20580

7

Re: Telemarketing Rulemaking - Comment

I would appreciate enactment of a "No call 1ist" on a national
supported by Senator Craig.

Sincerely, _
2 () Forererr

D, J. Jannopn
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February 16,2002

FTC

Office of the Secretary, Room 159
600 Pennsylvania Ave., N.W.
Washington, D.C. 20580

Telemarketing Rulemaking — Comment. FTC File No. R411001.
Dear Commissioner: et o e O N

The proposed Telemarketing Rulemaking (File No. R411001) would be one of the best
possible actions ﬁt,;gg‘gTC could take this decade. (A telemarketer interrupted me just
now.) These callsare notjust a major annoyance; they are a betrayal of the public trust.
My wife often does not answer the phone, thus greatly detracting from our phone's value,
because most our calls are telemarketers.

Penalizing telemarketers who call people whosreguast & ceaseand desist on such calls
would not be a restraint on free trade because tlere iseslegifimate right to make such
calls. They are not free speech. They detract fsomsthe;yakue of our nation’s telephone
system. They waste telecommunications capacity. They are a major detractor from the
quality of life.

PN i e

With the sophistication of modern list managemeni software, telemarketers cannot
legitimately claim that removing names form their lists is an unreasonable burden.
Teletnarketers miy create jobs, butthey-are dehumanizing, low-paying ones. Reigning in
this' form of advertising: the ugliest form would not have any negative impacts on the ..
larger economy because marketers could use less obnoxious forms of advertising. '

X
Rules similar to this one have worked well in several states, but national applicability
would be a more-appropriate scope. With this rule the FTC has a tremendous opportunity
_tozg?réa’d_y;gn‘p}r’oye‘t‘tfe"éluality’foﬁ life of every American with.aphone,.,

Loddilin e
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New Hampshire D

February 15, 2002

Office of the Secretary, Room 159
Federal Trade Commissinn _
600 Pennsylvania Avenue, N,W,
Washington, D,C, 20580

Dear Secretary,

It would be a great service to our nation, and to
individuals such as myself, if you could take strong action
to curb the nuisance of unsolicited telephone calls from
telemarketers,

I receive numerous telephone calls during my working hours
at home, during the daytime. Frequently, after having to turn
off numerous pieces of equipment, I find that there is dead
silence at the other end of the phone, and then, after about
a half minute, two clicks, and the dial tone., I have considered
having an unlisted number to avoid these intrusions, tut for
business purposes, it is imperative to be listed,

Then, during the evenings of weekdays, usually between 6 and
7 PM, which is mealtime for many Americans such as myself,
the telematketing calls come in frequently, On one occasion, I
had five calls during one hour from the same telephone company
soliciting my business! This intrusion of privacy is unrelenting
and seems to be worsening, I do hope that controls can be
instituted, with a centralized, national "Do Not Call" registry.
I would be among the first to submit my name for the registry,

Thank you for your considerations to provide relief to the
nation, ' o ‘
B:.ea;hﬂ-cz—a ! roevnm ‘/‘/‘Mm}czp
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February 14,2002

Federal Trade Commission
Office of the Secretary.
Room 159

600 Pennsylvania Avenue
Washington, DC 20580

Re: TelemarketingRulemaking — Comment. FTC File No. R411011

Gentlemen:

| fulty support the proposed changes to the Telemarketing Sales Rule that would create a national “do not
call'' registry.

Further, 1 would fully supportany legislation to control the unethical and harassing ways of telemarketers.
Frankly, I do not understand why someone is allowed to sell my personal information for profit.
Frequently, to obtain a product or service the supplierneeds your name, address, and telephone number. It
should be illegal to allow them to tum around and sell this information for profit to others. Further, if a
consumer has paid to have an unlisted telephone number, selling this informationto the masses negates the

objective.

Also, to allow telemarketersa 12 hour, 7-day, span in which to contact, and essentially harass, me | find
unconstitutional. Frankly, I have my telephone if for my convenience, it is not free, it is a privilege that |
pay for. | receive calls starting (and sometimeswaking'me) at 9:00a.m., they don't stop until nearly 9:00
p.m., seven days aweek. | have repeatedly told theses telemarketersnot to bother me but they still call.
On a lesser note, the hang-ups are a nuisance, having to delete them from my answering machine and caller
ID: My philosophy is that if I want something, | will shop for it. | do not seed pressure from
telemarketers.

Therefore, add my name to the consumerswho fully supportany changes to cease telemarketing
harassment.

Sincetely,
s Vo

Lynne T. Lucier
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February 4,2002

Cfl® of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

To Whom It May Concern:
Re: Telemarketing Rulemaking-Comment FTCFileNO.R41101

Telemarking has become one of the most annoying scourges of the 21* Century. I would like to see this
annoyance stopped forever.

| am currently employed by a company that requestsus 1 telemarket and | am tired of having the phone
banged in my ear and also the embarassment of having 1 contribute to this scourge.

Please see that all telemarking is stopped immediately.

Very truly yours,
,-"’MM \\‘,.» S 7 . /:" -
7S L.
/_-,,/ 7/@? L N Y v
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