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Fearing the phone 

friend’s call is dampened 

By julia Chdng 

WOULD like to say that I remember a time when the 
sound of a telephone ringing was met only with an- 
ticipation. But 1 am a product of the telemarketing 
generation, where the ring of a telephone at dinner- 
t h e  elicits a mix of emotions - the anticipation of a 

public, rather than the telemarketing industry, should deter- 
mine our relationship with the telephone. Right now, th,e FTC 
is enmaaging public comment on the proposal through 

cc - kz( 
dd oe/L 

c March 29. 
I 

by the dread of dealing 
with another telemar- 
keter. 

Should I screen the 
. call through the answer- 

ing machine? Or do I 
pick up and risk feeling 
annoyed, trapped and 
guilty for rejecting the 
fast-talking telemarketer 
who is just trying to do 
his job? 

Surely, these questions 
were not deliberated be- 
fore the pervasiveness of 
telemarketing calls. Each 
time we accept ,these an- 
noying‘ intrusions into 
our personal space and 
private time we silently 
surrender to a hostile tele- 
phone environment cre- 

_1 ated ~ by. telemarketing. 
The telepmrketing indus- 
try has, in effect, changed 
the way we relate to the 
medium of the telephone. 

1 And it seems to me 
that telemarketing has ’ 

gotten more intrusive 
over the years. Caller ID, 
caller blocking and filter- 
ing devices are recent 
technological remedies 
to the public’s increasing 
annoyance at telemar- 

The reason to s u p  
port the proposal is obvi- 
ous - the existing Tele- 
marketing Sales Rule is 
weak The way it reads, 
telemarketers are re- 
quired to maintain indi- 
vidual “do not call” lists. 

If you ask a telemar- 
keter to place you on its 
list, the company is not 
permitted to call you 
again. But this requires 
you to ask &ch telemar- 
keter individually to be 
placed on its list - the 
burden is on you. 

There are some sig- 
nificant limitations to 
the proposal. Some or- 
ganizations would be ex- 
empt, such as phone 
companies, airlines, 
charities and companies 
with which you already 
have an existing rela- 
tionship., But even with 
th&e limitations, the ca- 
pacity for the FT’C to en- 
force restrictions on 
telemarketers is far 
greater than the current 
level. 

As a public, it is re- 
quired that we respond 
to this proposal. If we 

keters. But such remedies. II.I.UB1’RATIONS ‘BY LANCE ]ncKsoN/The Chronicle don’t ‘peak for Our- 
- have been circumvented 
. by the ingenuity aid persistence of a multibilliondollar in- 

\ s0;then the question follows: What can we, as a public, do 

Commission has an answer to’ that 
question in its proposal to Crete a national udo not calln list 
and change some key elements of the existing Telemarketing 
Sales Rule. The proposal allows individuals to place his or her 

selves, who will? 

durn:  julia Chang graduated fiom the University of California 
at Davis in 1995. She is getting her master’s degree in 
communications at the University of  Pennsylvania. 
Comments on this proposal may be submitted via e-mail 
to ts&ftc.gov or by writing to the Ofice ofthe Secretary, 
Room 159, Federal Trade Commission, 600 
Pennsylvania Ave., N .  W., Washington, D,C,  20580. - 1519 





. . . . . . . . .  -.-- . . . . . . . . . . .  - , . -  . . . . . . . . . . . . . . . .  , . , ~ . . .  -.. - 

I - . . . . . .  . . . . .  . . . . . . . . . . . .  . . . . . . . . . . . . .  . .  _ _  = . .  - .  - . . . . . . . .  

. . . . .  . - - . - - . . ~  . .  . .-. --.. . . . . . . . .  . j . ,  ,- .. , . i.--i~ 
. . , .  . 

1 521  





The National Association for the Terminally Ill 
A 501 (c)(3)  Non-Profit Corporation 

"Bridging troubled waters..lfor the dying and their families" 

March 8,2002 

Office of the Secretary 
Federal Trade Commission 
Room 159 
600 Pennsylvania Avenue, N.W. 
Washington, D.C. 20580 

Ladies and Gentlemen: 

The undersigned is the chief executive officer of The National Association of the Terminally Ill, 
and I am writing in response to your request for public comments on the proposed amendment to 
the Telemarketing Sales Rule. Our concern arises because we are dependent upon grass roots 
fundraising, which is conducted on our behalf by an outside telemarketing company. 

The proceeds we receive fiom telemarketing fundraising are vital to the survival of our 
organization. We use those funds, in part, to financially help terminally ill children and adults 
with less than two years life expectancy. 

In order for us to solicit support in any state our organization must be registered. Not only must 
we be registered, but the telemarketing company representing us must also register, and post a 
bond. Further, the telemarketing company is required to give certain disclosures at the point of 
the appeal. 

Although post" laws do not require it, o i r  telemarketing hndraiser voluntarily subscribes to the 
do-not-call lists in the states which maintain same. In addition, under the terms of our 
arrangement with them, any individual who'is called on behalf of our organization need simply 
to ask and we put them on our do-not-call list. 

We are opposed to the establishment of a national do-not-call registry that contains exceptions 
for certain calls, but would cover calls made on behalf of our organization. For example, it is my 
understanding that calls made by charitableorganizations directly would not be included; nor 
yould calls made by long distance service providers or credit card companies. It is also my 

& *  
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understanding that fbndraising calls by politicians would not be covered! Why is a call that is 
made on behalf of our organization to our loyal supporters an invasion of privacy, when a call 
fiom a politician is not? That is neither fair nor rational. , 

If it is the intention of the Federal Trade Commission to amend the Telemarketing Sales Rule, 
then I am asking for your consideration to exempt all calls made by or on behalf nonprofit 
organizations. The f h d s  we receive are vital to support our membership and community 
programs. Don’t take them away fiom us. 

ery rulyyours, n. 
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FTC, Office of the Secretary 
Room 159 600 Pennsylvania Ave. NW 
Washington, DC . ,  20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear FTC Commission, 

I'd like to express my opposition and concern toward the proposed revisions to the 
Telemarketing Sales Rule. The telemarketing industry has, and continues to pioneer techniques 
currently employed by the government, organizations working for the government, and non- 
profit organizations for polling and donation campaigns. It is my belief that this industry also 
employs many more people than it inconveniences. It would therefore be a travesty to krther 
hinder our companies with more unnecessary restrictions. Thank you for your time. 

q&*k 
C. R cco Bellotte 



FTC 
Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment FTC File No. R411001 

Dear MadamISir: 

I strongly support the FTC’s proposal for a national telemarketing do-not-call list. 

I have used all means at my disposal to reduce telemarketing calls. Yet unsolicited 
calls keep on coming. I work at home and need to answer the telephone. The calls 
are an interruption to work. 

Present means for getting off telemarketers lists are not effective. 

Please do something to help people like myself. A national telemarketing do-not-call 
list would be most helpful. 

Since re1 y A 

Ja$s E. Bird 
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March 8,2002 

FTC, Office of the Secretary 
RoDm 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R411001 

Dear FTC Commission, 

I am writing this letter to express my concerns regarding the changes to the 
Telemarketing Sales Rule. I currently work as a Manager for a telemarketing company 
that employs over 1 1,000 professional representatives. Our managers are professionals as 
well and hold various degrees. Many of our telemarketer representatives are college 
students and graduates, single parents who are trying to make an honest salary, as well as 
those individuals who simply enjoy telemarketing as a career because they love talking to 
people fiom all walks of life. I believe that my company possesses positive marketing to 
this industry, because they strive to achieve quality services for quality clients and they 
teach their staff to value and inspire people. I certainly understand your concerns towards 
companies who wish to not practice quality and honesty. 

I am aware that my company subscribes to the numerous state do-not-call lists as 
well as the nationwide do-not-call list of the Direct Marketing Association. To me an 
additional federal do-not-call list would not be needed because it can become a waste of 
time and be very expensive. Now where would the money come fiom to pay for this 
change? I am very concerned as a taxpayer, that I will have to pay for this change, and at 
the same time pay my way out of a job, because in the state of Florida jobs are very hard 
to come by. Therefore, I am concerned about the impact the revisions might have on the 
company I work for. This company has given me the opportunity to grow in my career, 
and broaden my background. Telemarketing means jobs. If there is a loss of 
telemarketing jobs there will be a domino effect causing jobs to be lost by professional 
people like myself 

I would greatly appreciate if you consider my plea regarding the proposed 
revisions to the Telemarketing Sales Rule. I believe these revisions will only hurt the 
legitimate telemarketing companies and do nothing to combat the fiaudulent ones. Please 
accept this letter for consideration before implementing any of the proposed changes. If I 
can provide you with additional information, feel free to contact me at my company. 

y32dlu(L-* 
Sincerely, 

MonnaClayton 
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March 8,2002 

FTC, Ofice of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No.R411001 

Dear FTC Commission, 

I am writing to express my opposition to the changes to the Telemarketing 
Sales Rule. I am a sigle college student, working a part-time telemarketing job to help 
make ends meet. 

Working for this company it maintains a company do-not-call list that is enforced. 
I have been instructed by my supervision on how to handle and honor do-not call request. 
I am also aware that my company subscribes to the numerous state do-not-call-list as well 
as the nationwide do-not-call list of the Direct Marketing Association. It seems to me that 
an additional federal do-not-call list would be a waste of time as well as money. I 
personally believe that your efforts would be better focused on fraud and not the 
legitimate marketers like the one I work for. And I am concerned about the impact the 
revisions might have on the company I work for. Telemarketing means jobs. These 
restrictions might cost the people who can least afford it, the opportunity to work. 

call registry. What steps could be implemented to ensure that someone is not putting my 
name on the list or visa versa? What if I move and I am given a new telephone number 
that is already on the do-not-call list? How will I know? It could cut me off from 
companies I wish to purchase fi-om, as well as organizations I would want to support. 
Furthermore, calling for non-profit organizations gives me a felling that I am really 
making a difference for someone out there that relies on these non-profit organizations 
for support. If the do-not-call registry is applied to non-profit organizations there will be 
a severe drop in morale of those trying to help the non-profit organizations that provide 
so much support to those in need. 

proposed revisions to the Telemarketing Sales Rule. Please accept this letter for 
consideration before implementing any of the proposed changes. If I can provide you 
with any additional information or testimony, please feel fiee to contact me. 

I am also concerned about the sign-up procedures for any kind of national do-not- 

Once again, I would like to stress my opposition and concerns regarding the 

Sincerely, 

Esmeralda Burke 

fj3%kQd~7JbLL. 
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March 7,2002 

, .  

To whoa it may 

. i : .  i , . -  

I read an article about a proposed national “do not call” list for telemarketers. 

That would be 

I live with my 87 year old mother. Not 
brotherd whdjksiiW$ved there fo 

awesome to have! 

t calls asking for her or me, but my 
ho has been deceased for 30 

Not knowing who might be ca 

can still be an effort, & she gets to the 

ency, she makes the 
e to  make it easiqr, but it 

have it be a telemarkiier. 

. 8 %  .! ; ::z , ‘b I de; Or citll’bhck o$& &@:~~iz;~t i l  I am home. 

$ate ta consider. - ;kl! 

caregivers ca@f always 

IM& therf2gi&e shuifTd b 
around certain days, certain 

r: &thing?!- BeatmselL think, they mould find a way to get 
, due to time zones, etc. 

I . , E! i : r ’  --  
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March 12,2002 
FTC, Ofice of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R411001 

Dear FTC Commission, 

I am writing in regards to the proposed changes to the Telemarketing Sales Rule. 
I am a college student working for a telemarketing company as a bookkeeper to pay for 
my college bills. 

I started off in this company as a telephone sales representative. I worked for 
approximately nine months on the phone. During that time our do-not-call policy was 
and still is strictly enforced. Each sales representative knew what to do in the event that 
someone wanted to be put on the do-not-call list. I think that putting these people on that 
list at the time of the call was a good idea because this at least gave them a chance to hear 
what we had to offer. I do not see a problem with the system as it stands now. 

Since I have been at this company I have met many people. Most people here 
depend on this job to pay their bills. It is flexible and gives them the opportunity to make 
more than minimum wage. A big concern to me are these jobs. What is going to happen 
to these people if they are put in jeopardy of losing this stability? If these revisions go 
through, many people may lose their jobs and they will no longer be able to pay their bills 
and support themselves. 

The company that I work for is very legitimate and follows all the rules and 
regulations of telemarketing. I think it would be more cost effective and more important 
to try and weed out the companies that are fraudulent rather than change rules that would 
put legitimate companies at risk. 

Please understand my opposition and concern about the revisions to the 
Telemarketing Sales Rule. Before changing anything take into consideration the jobs that 
could possibly be lost. Thank you for your time and consideration in this matter. 

Sincerely, 

Rebecca L. Dziewa 
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