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Telephone | 'errorism / Readers Speak Out

Fearlng the phone

By Julia Chang

WOULD like to say that | remember a time when the
sound of a telephone ringing was met only with an-
ticipation. But 1am a product of the telemarketing
generation, where the ring of a telephone at dinner-
t h e elicitsa mix of emotions = the anticipation of a
friend’s call isdampened
by the dread of dealing
with another telemar-
keter.
Should | screen the
. call through the answer-
ing machine? Or do | .
pick up and risk feeling
annoyed, trapped and
guilty for rejecting the
fast-talking telemarketer
who is just trying to do
his job?

Surely, these questions
were not deliberated be-
fore the pervasiveness of -
telemarketing calls. Each
time we accept these an-
noying® intrusios  into
our personal space and
private time we silently
surrendertoahostiletele- -
phone environment cre-

_ated - by telemarketing.
The telemarketing indus-
try hes, in effect, changed
the way we relate to the
medium of the telephone.

. And it seems to me
that telemarketing has -
gotten more intrusive
over the years. Caller ID,
caller blocking and filter-
ing devices are recent
technological remedies
to the public’s increasing
annoyance at telemar-
keters, But Such remiedies .
- have been circumvented
: by the ingenuityand persistence of a multibilliondollar in-

» Soy then the question follows:What can we, asa public, do
about i

The Federal Trade Commission hes an answer to’that
question in its proposal to create a national “do not call” list
and change Sorekey elements df the existing Telemarketing
Sales Rule. The proposal allows individuals to place his or her

11LUSTRATIONS By LANCE JACKSON/ The Chronicle

aply by ealling ‘atoll:free niumiber.

Compames wou]d be sublect to fines of up to $11,000 for call-
ing individuals listed on the registry.

"Voice your-support for this proposal if you believe that the
public, rather than the telemarketing industry, should deter-
mine our relationshipwith the telephone. Rightnow, the FTC
is encouraging public comment on the proposal through

March 29.

The reason to sup
port the proposal is obvi-
ous — the existing Tele-
marketing Sales Rule is
weak The way it reads,
telemarketers are re-
quired to maintain indi-
vidual “do not call” lists.

If you ask a telemar-
keter to place you on its
list, the company is not
permitted to call you
again. But this requires
you to ask each telemar-
keter individually to be
placed on its list = the
burden is on you.

There are some sig-
nificant limitations to
the proposal. Some or-
ganizationswould be ex-
empt, such as phone
apenies,  airlines,
charitiesand companies

~ with which you already
have an existing rela-
tionship., But even with
these limitations,the ca-
pecity for the FTCtoen-
force restrictions on
telemarketers is far
greater than the current
level.

As a public, it is re-

- quired that we respond
to this proposal. If we
don’t speak up for our.
selves, who will?

Julia Changgraduated from the Universityof California
at Davis in 1995. She s getting her master’sdegree in
communications at the UniversityofPennsylvania.
Comments on this proposal may be submitted via e-mail
to ts&ftc.gov or by writing to the Office of the Secretary,
Room 159, Federal Trade Commission, 600
PennsylvaniaAve.,N.W.,Washington, D.C., 20580.
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A 501 (c)(3) Non-Profit Corporation

@» The National Associationfor the Terminally Il

"Bridgingtroubled waters...for the dying and theirfamilies™

March 8,2002

Office of the Secretary

Federal Trade Commission
Room 159

600 Pennsylvania Avenue, N.W.
Washington, D.C. 20580

Ladies and Gentlemen:

The undersigned is the chief executive officer of The National Association of the Terminally Ill,
and | am writing in response to your request for public comments on the proposed amendment to
the Telemarketing Sales Rule. Our concern arises because we are dependent upon grass roots
fundraising, which is conducted on our behalf by an outside telemarketing company.

The proceeds we receive from telemarketing fundraisingare vital to the survival of our
organization. We use those funds, in part, to financiallyhelp terminally ill children and adults
with less than two years life expectancy.

In order for us to solicit support in any state our organizationmust be registered. Not only must
we be registered, but the telemarketing company representing us must also register, and post a
bond. Further, the telemarketing company is required to give certain disclosures at the point of

the appeal.

Although most laws do not require it, our telemarketing fundraiser voluntarily subscribesto the
do-not-call lists in the states which maintain same. In addition, under the terms of our
arrangement with them, any individual who'is called on behalf of our organizationneed simply
to ask and we put them on our do-not-call list.

We are opposed to the establishmentof a national do-not-call registry that contains exceptions
for certain calls, but would cover calls made on behalf of our organization. For example, it is my
understanding that calls made by charitableorganizationsdirectly would not be included; nor
would calls made by long distance service providers or credit card companies. It is also my

i




understanding that fundraising calls by politicians would not be covered! Why is a call that is
made on behalf of our organizationto our loyal supporters an invasion of privacy, when a call
from apolitician is not? That is neither fair nor rational.

If it is the intention of the Federal Trade Commission to amend the Telemarketing Sales Rule,
then | am asking for your considerationto exempt all calls made by or on behalf nonprofit
organizations. The funds we receive are vital to support our membership and community
programs. Don’t take them away from us.

o5 H. Axline
fident and Founder

1524



Do F7C  [ommmoiri—,

/&%M %Wyf/

L2l A %a% Mm// //’/ﬁ;f‘w

/ ;%/7%/ %& £ sy W

y4 7 / 2
77 S é/(.// Aty e 54 W"/é% / #/

|4l AL 0 file  at 7//5

4 1 S

Z

LT

PR S /Z{ /
Aﬁz @Vé/ Py 7// ﬁ 4',

o /c/%a ;/ / }Z /@/ 7%

il A fe o // o A 2

/fm O % % / / 224/ &2y

R

s A ot
ot o dins A L

k /A&f /éf/é / )é sy &/7%

Wl é/y// MO‘Z S

| | WZL_ a7 // ,/

A L S
» e




Jelesrarkoting LOmparney., whs €n ./CWS
L o /] 0w people” acrbss Y 4 wntzy.
- de Copany does enforee donotcadl”
sk { bl Uwcu/s /w/w/e., o

7o &OQ N COSTvraes R




FTC, Office of the Secretary
Room 159600 Pennsylvania Ave. NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

I'd like to express my opposition and concern toward the proposed revisions to the
Telemarketing Sales Rule. The telemarketing industry has, and continues to pioneer techniques
currently employed by the government, organizations working for the government, and non-
profit organizations for polling and donation campaigns. It is my belief that this industry also
employs many more people than it inconveniences. It would therefore be a travesty to further
hinder our companies with more unnecessary restrictions. Thank you for your time.

Singerely, — ‘
c. m%
C. Rucco Bellotte

152
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ames E. Bird

PA
March 4, 2002

FTC

Office of the Secretary
Room 159

600 PennsylvaniaAve., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment FTC File No. R411001

Dear Madam/Sir:

I strongly supportthe FTC'’s proposalfor a national telemarketing do-not-call list.

| have used all means at my disposal to reduce telemarketing calls. Yet unsolicited
calls keep on coming. Iwork at home and need to answer the telephone. The calls

are an interruptionto work.
Present means for getting off telemarketers lists are not effective.

Please do something to help people like myself. A national telemarketing do-not-call
listwould be most helpful.

Sincerely, .

15238
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March 8,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001
Dear FTC Commission,

I am writing this letter to express my concerns regarding the changesto the
Telemarketing Sales Rule. | currently work as a Manager for a telemarketing company
that employs over 11,000 professional representatives. Our managers are professionals as
well and hold various degrees. Many of our telemarketer representatives are college
students and graduates, single parents who are trying to make an honest salary, as well as
those individualswho simply enjoy telemarketing as a career because they love talking to
people from all walks of life. | believe that my company possesses positive marketing to
this industry, because they strive to achieve quality services for quality clients and they
teach their staff to value and inspire people. I certainly understand your concerns towards
companies who wish to not practice quality and honesty.

I am aware that my company subscribesto the numerous state do-not-call lists as
well as the nationwide do-not-call list of the Direct Marketing Association. To me an
additional federal do-not-call list would not be needed because it can become a waste of
time and be very expensive. Now where would the money come from to pay for this
change? | am very concerned as a taxpayer, that | will have to pay for this change, and at
the same time pay my way out of ajob, because in the state of Florida jobs are very hard
to come by. Therefore, | am concerned about the impact the revisions might have on the
company | work for. This company has given me the opportunityto grow in my career,
and broaden my background. Telemarketing means jobs. If there is a loss of
telemarketing jobs there will be a domino effect causingjobs to be lost by professional
people like myself

I would greatly appreciate if you consider my plea regarding the proposed
revisions to the Telemarketing SalesRule. I believe these revisions will only hurt the
legitimate telemarketing companies and do nothing to combat the fraudulent ones. Please
accept this letter for consideration before implementing any of the proposed changes. If |
can provide you with additional information, feel free to contact me at my company.

Sincerely,

Monna Clayton
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March 8,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking - Comment. FTC File No.R411001
Dear FTC Commission,

I am writing to express my opposition to the changes to the Telemarketing
SalesRule. I am a single college student, working a part-time telemarketingjob to help
make ends meet.

Working for this company it maintains a company do-not-call list that is enforced.
I have been instructed by my supervision on how to handle and honor do-not call request.
| am also aware that my company subscribesto the numerous state do-not-call-listas well
as the nationwide do-not-call list of the Direct Marketing Association. It seemsto me that
an additional federal do-not-call list would be a waste of time as well as money. |
personally believe that your efforts would be better focused on fraud and not the
legitimate marketers like the one I work for. And | am concerned about the impact the
revisions might have on the company | work for. Telemarketingmeansjobs. These
restrictions might cost the people who can least afford it, the opportunityto work.

I am also concerned about the sign-up procedures for any kind of national do-not-
call registry. What steps could be implemented to ensure that someone is not putting my
name on the list or visa versa? What if | move and | am given a new telephone number
that is already on the do-not-call list? How will I know? It could cut me off from
companies | wish to purchase fi-om, as well as organizations | would want to support.
Furthermore, calling for non-profit organizations gives me a felling that | am really
making a difference for someone out there that relies on these non-profit organizations
for support. If the do-not-call registry is applied to non-profit organizations there will be
a severe drop in morale of those trying to help the non-profit organizations that provide
so much support to those in need.

Once again, | would like to stress my opposition and concernsregarding the
proposed revisions to the Telemarketing Sales Rule. Please accept this letter for
consideration before implementing any of the proposed changes. If | can provide you
with any additional information or testimony, please feel free to contact me.

Sincerely,

Esmeralda Burke

Esm U P
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ear FI7C (ommMission , L MARCHh 1] , 2002

T am wrihing 4o €xpress my oppasition o +e. changes
ffaposd Yo He Telemarklhng S)es Rule . d'm o aa//ejg.
SHudent . uar/éfnj. G /oa_f'é_ time }e/emarke.é}:ry, Jeb Yo /"&4’
;;ma-/ce ends meet. I krow +hed J am aet Fheonlys one
aNtred Poshon as well. : ; , V )
. The peltmarkeding company +hed d ok For /xw @
Ao —rot - call list , and they have been Clear with me as
! as otwer em,o/oyee's as ko F werkS T4 /s alwayo
A,,;,,gn—forcea/ a’mé} I kned.  and. hawe peen psiruveted by
ma. managers. on haw H handle and Fomor ds -not- cayl
T+ seems Ho. me Hrat G Federal do-rot — cail 'St
ww/c/ be o waste OF Jime and money. T believe Heh
LaF Ahe  government. wants Ao o Semeithing. . Frey Shov/oL .
i,va,cau.s,. their ehfords op Hawd  and met. g JEq  imae.
L marketers [ke de ont I Rk for. o
fcjema/keﬁ% )5 .a _fob, ajob Shad some /egp/é e
| "”f’fﬁq”' Oﬂ/f oo under  Cerbuin . Cir Cumstances. . Z belienl
et o Rderal  dp-nop- catl 15t wov/d. dar)r/a/e,%
S dpun. -If«le:warb&#&g,@omm aewne  Amesica, e
,%mddawwmuguw%MMWMmmmw@mmwmwm,
o Onteagain, T wewld like f stress. A o/gaﬁxﬁm |
qnal e rn f-‘egqrdng #me/a;eaﬂ rUisions S He.
.,,?/—&/ema/;,éeéng‘..“s@/z.s,, Lle. P lease accept Hys JeHer For
st g . btfore impxcmnh‘fy any of He proposed
- ,,.;;thqu; IF L can ,f)mole Yal. with qu;hanc«.ﬂ nnp@rnoaf/an
er J—é’&hmme{, pleas e fee] frte o cantact me. DWA/ﬁ
, - ,ceg CugieL
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Pouch 8%, 9062
Dear FTC Commissin,

L am witking fu prss g ppeaitim ks e furyto propes
7{7-’ The TW” Vi J&@@OM p@wm a (oddle ,J’h/laZML’f Wﬂl//b(/h
' fh(ALwﬂNma/n/h% Mosip on 1he
ﬁ%ﬁdm C/lmﬁ@m/x e con 013 Jre ZZ/MS’W . andd acedpr-
ﬂd%’? Once &yM\ A wadd (ee fo ey my appoS/fTWI

mJ (e Argarching o paoposeel reuisions Ay The //@Z@fmmeﬁﬁ
Yol Cule,

Ssnty,
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March 7,2002

NI

To whom it may conéern:

1.
Lo

I read an article about a proposed national “do not call” list for telemarketers.

That would be SO awesome to have|
JrLowy !\) I ik ke FERNO Y R b
I I|ve with my 87 year old mother. Not only do we. get calls asking for her or me, but my
. brother whd'hasn*t lived there fof years & my fathertwho has been deceased for 30
: years ’3“'“!" i '*“ ey iU _ A “ .‘ “n 10 i SEAR A AEAUT

~ Not knowmg who mlght be callmg & if it could be a famlly emergency, she makes the
éffort to'afiswer @véry phote call:"We have4- phones in the house-to make it easigr; but it
can stlll be an effort, & she gets to the phone breathless, only to haveitbe a telemarketer.

SIS PR EE RS B L R (s N NS SR ANG Y iR P

A!rrd they can>be’rfery‘rude Orcall back ever &overuntrl I amhome. ..: G

: Getting Callet'ID or another device i is not optron & should not even be an expense -
people shotild'have to consider. Many peoplecan barely ﬁgure out 2N answering ‘: x4z
miching, much less other devidgs? ¢ Forntiy ; o 2 i (6

et RIS FRIS e LG _ fI’(* : s ‘H’— NCRTED < z i Ah JH

I feel that once you are on the list, you are on it forever unless/untll you take your: name

off whrch 1 don’t think w111 habpen for many people, if ‘a' It w111 be such a rehef'
. AT s II . i B, 1'9]
A questron has been posed about puttmg others names on 1t such as an elderly person. I
- think #f sorfiéonéhds that person’s social securrty #, they should be able to do it on their
béhialf “Things ¢an be very confu’s‘mg for soffi¢ of the: elderly & Careglvers can’t always

lnterceptasica.lﬁ.z B R [ T S I TR LR T St

~ Iittiink the'tégistry should be “all or ﬂothm beeause I thrnk they>oould flnd a way to get
around certaln days, certain hours due to time zones, etc . .

AT : f k141 (ls ,,- “” PRt i_r,t 'i\ ‘1* T ;“ 'é .,” RRATE ,‘. ‘ ~',!'(’_\ '3,"_.-3;" . i i l R t\
 You would be domg thefpubhc such & stervrce ?hy lmplementmg a natronal “do notrcall”
hst.g e “H" SAEBY T g L U S R i‘ B30 QR0 O g e o

And it certalnly would not hurt the economy because the ones of us not 1nterested are
usrrtg other‘methods of ﬁllmg our serv1ce/ godds needs Ty -

Sl o e 7 TR i
) f N l} ’ LR HECHN AR S, - L ”1 .!,, ki

Thank you for even consrdermg a natlonal list.
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March 12,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

| am writing in regards to the proposed changes to the Telemarketing Sales Rule.
I an a college student working for a telemarketing company as a bookkeeper to pay for
my college bills.

| started off in this company as a telephone sales representative. | worked for
approximately nine months on the phone. During that time our do-not-call policy was
and still is strictly enforced. Each sales representative knew what to do in the event that
someone wanted to be put on the do-not-call list. | think that putting these people on that
list at the time of the call was a good idea because this at least gave them a chance to hear
what we had to offer. | do not see a problem with the system as it stands now.

Since | have been at this company | have met many people. Most people here
depend on thisjob to pay their bills. It is flexible and gives them the opportunity to make
more than minimum wage. A big concernto me are thesejobs. What is going to happen
to these people if they are put injeopardy of losing this stability? If these revisions go
through, many people may lose their jobs and they will no longer be able to pay their bills
and support themselves.

The company that | work for is very legitimate and follows all the rules and
regulations of telemarketing. I think it would be more cost effective and more important
to try and weed out the companies that are fraudulent rather than change rules that would
put legitimate companies at risk.

Please understand my opposition and concern about the revisions to the
Telemarketing Sales Rule. Before changing anything take into consideration the jobs that
could possibly be lost. Thank you for your time and consideration in this matter.

Sincerely,

Rebecca L. Dziewa
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