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FALLINGWATER Frank Lloyd Wright's world-famous
masterwork, designed in 1936 for Liliane S. and
EdgarJ. Kaufmann. Entrusted in their memory to the
Western Pennsylvania Conservancy.
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Office of the Secretary March 12,2002
Federal Trade Commission

600 Pennsylvania Avenue N. W.-Room 159

Washington, D.C. 20580

Dear Mr. Secretary,

| am writing in response to your request for public comments on the proposed
amendment to the Telemarketing Sales Rule. Please note the following.

As a member of the telemarketing industry | am first of all familiar with the fact that
many Statesalready have their own do not call lists in place. Also the Direct Marketing
Association (DMA) maintains a nationwide do-not-calllist. In addition we as a company
have our own do-not-call list which is strongly enforced. Anyone can eliminate almost
all unwanted calls by asking to be placed on an individual company’s do-not-call-list.
Why do we need the federal government creating another do-not-call law? And at what

cost will this be to the taxpayer?

Furthermore | understand that the FTC cannot stop telephone calls that are made by
politicians raising money, credit card companies and long distance providers. How does it
make any sense to have the FT'C ban calls for charitiesbut not from politicians raising
money? This is neither fair nor rational. | am firmly opposed to the proposed amendment
and believe all calls made on behalf of nonprofit organizations should be excluded from
coverage. Also telemarketing means jobs. These laws will of course hurt most those
people who can least afford to lose their jobs.

Unfortunately most people do not give money to charity unless asked. How are charities
and other nonprofits organizations going to find the funds to do the many good things
they do, if government starts interfering with their right to seek public support?

In summation the selective application of the proposed FTC rule raises constitutional
questions. Differential and discriminatory treatment of this kind has been directly
addressed by the United States Supreme Court and has been uniformly found to violate
the equal protection clause of the Fourteenth Amendment. At a time when the
government is seeking to do less, and the public depends more and more on charities and
nonprofits to provide social services, they should not be imposing restrictions that make
these projects more difficult
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March 13,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

Re: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

| am writing to express my oppositionto the changes to the Telemarketing SalesRule. |
work for a telemarketing company that employs over 11,000 people across the country
and we follow the current FTC rules and regulations.

The company that | work for maintains a do-not-call list that is enforced. Our
Managers/Supervisors regularly review this list as well as the nationwide do-not-call list
of the Direct Marketing Association. It seemsto me that an additional list would be a
waste of time and money. What would be the cost of implementingand enforcing this
list? Who will pay for this? As a taxpayer, | do not believe it is necessary. | believe that
your efforts would be better focused on fraud and not the legitimate marketers like the
one | work for.

I am Concerned about the impact the revisions might have on the company | work for and
all of us, the employees. Telemarketing meansjobs. If there is a loss of telemarketing
jobs, there will be a domino effect causingjobs to be lost by support people like myself.

| am also concerned about the sign-up procedure for any kind of national do-not-call
registry. What steps would be implemented to ensure that someone is not putting my
name on the list or vice versa. What if | move and am given a new telephone number that
Is already on the do-not-call list? How will I know? It could cut me off from companies
| wish to purchase from as well as organizations | would want to support.

Once again, | would like to stress my opposition and concern regarding the proposed
revisions to the Telemarketing Sales Rule. 1 believe these revisions will only hurt the .,
legitimate telemarketing companies and on nothing to combat the fraudulent ones. Please
accept this letter for consideration before implementing any of the proposed changes. If |
can provide you with additional information or testimony, please feel free to contact me.

Vahessa Gleaton
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in | . Hearn
March 11,2002 ' ' 7

Office of the Secretary
Federal Trade Commission
Room 159

600 Pennsylvania Avenue
Washington, DC 20580

Re: FTC Proposal to Amend Telemarketing Sales Rule

To Whom it May Concern:

I am writing this letter to express my opposition to the proposed amendments to the
Telemarketing Sales Rule that create a national registry for a do-not-call list. Because
there are exceptions that favor some types of calls over others (political campaigns, banks
selling credit cards, long distance companies), the proposed amendment is unfair.

I work for a company called RuffaloCODY, based in Cedar Rapids, IA. Each year we
make telephone fund-raising, membership and student recruitment calls on behalf of over
300 nonprofit organizations that rely on our services to reach out to their constituents.
Many of whom are happy to hear from us, and give to the organizations we call for.

Nonprofit organizations depend on grass roots fundraising and the proposed amendment
to the Telemarketing Sales Rule will hurt those nonprofits and charities that rely on
telemarketing companies to raise money for their programs. At a time when government
is slashing budgets, the public depends more and more on charities and nonprofits to
provide services, and | believe that government should not be imposing restrictions that
make the funding of these programs more difficult.

lrge you to reconsider the proposed amendments to the Telemarketing Sales Rule. At a
time when we should be helping nonprofit organizations reach out to their constituencies,
the proposed amendmentsinstead offer greater limits. Help us support nonprofit
organizationsby excluding all calls made on behalf of nonprofit organizations from the
coverage of the Telemarketing Sales Rule.

Sincerely, »

Darrin L. Hearn
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m March 13,2002
FTC, Office of the Secretary

Room 159
600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File NO.R411001

B FTC Commission,

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.
I work far a telemarketing company that employs over 11,000people across the country and we
take great care and pride in following current FTC regulations.

The company I work for subscribes to the numerous state do-not-call lists as well as the
nationwide do-not-call list ofthe et Marketing Association. i Searsto me that an additional
federal do-not-call list would be a waste of time and money. The companies directly involved
with the Direct Marketing Association do their partsto ensure regulations are followed; however,
what it damaging to aur industry are companies that do not partake in associations such as this.
To these companies new laws or regulations would make no difference, because they are not
following them now. Consurersthat are upset over telemarketing are upset over companies
such as these that do not respect the customer or the FTC. Perhaps a better way to spend federal
funds would be to investigate and shut down operations that run under false pretenses and inform

the consumer.

| feel that these rules and regulationswill only hurt the telemarketing organizationsthat are
already making an effart to comply, and who employ thousands if not millions of Americans at
well above minimum wage. ThiS industry is a large part of the American economy, both for
businesses and individuals, and taking it away would create a large void and hurt marny innocent,
hard-working Americans.

Once again, 1 would like to stressmy opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. 1 believe these revisions will only hurt the legitimate
telemarketing conpeniesand do nothing to combat the fraudulent ones. Please accept this letter
for consideration before implementing any of the proposed changes. If I can provide you with
additional information or testimony, fes! free to contact me.

Sincerely,

Suzie Iverson
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