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January 11, 2002

Office of the Secretary

Federal Trade Commission

600 Pennsylvania Avenue, N.W.
Washington, D.C. 20580

Dear Sir or Madam:

This letter is written to voice my concern with the proposal of the Federal Trade Commission to
create a national Do Not Call List that would extend to and include calls made on behalf of
nonprofit organizations. Many states, including mine, already have do-not-call laws. It seems a
little redundant and costly for the federal govermnment to create another do-not-call law. I do not see
the need for both state and federal money to create, maintain, and enforce do not call lists, especially
for charities and nonprofit organizations. The Direct Marketing Association maintains a national
list for people that do not wish to be called. As a taxpayer, I do not see the need to spend federal
money on a service that is already provided by the state government and the private sector.

In conclusion, I hope that you will reconsider your proposal for a national do not call registry.
This seems like a burden to the taxpayers. At a time when government is asking the public to
become involved with and help charities and nonprofit organizations, it seems contradictory to
then create laws that burden these organizations using taxpayers money.

Sincerely,
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ToWhomItMayComem
Iamwrmngthnslettertovmcemycomanwettbepmposedxmplememwonofa
national “Do Not Call” list. AsAmencansomofthegreatestﬁ'eedomswehavexsthe
right to choose where and how we spend our hard-earned money. Advertising in all forms
is all around us in our daily lives to guide and help influence these decisions. We are
swamped with ads from newspapers, magazmes,lntemetpopups television, radio, -
billboards, and yes, the telephone. I personally enjoy all the choices advemsmgmdces
available to us. Ipe:mmllyemaydemﬂngsomofmyhard-eamedcasbtoym
programs. I consider these youth programs an investment in our future, and love to see .
kids get a second chance that they would not have gotten were it not for people like me

~ answering the phone and saying “yes, I would love to help out”. In fact, in most cases I
would not have even known these programs existed. After serving twelve years in the

- United States Air Force, and being an honorably discharged veteran, I get very upset

' wlwnourgovemmentwmtostepmmdmewahmynghttockmse When
people think of telemarketers, all they think of is rude evil, dishonest people that want to
“takethemoneyandmn Uafoﬁumtely,Msmaybetmeasmallpartoftkem but
mmyofowgovmmagmesumdlypwmonthesewongdmmdqmaklyslmt
them down. This just adds fuel to the evil telemarketing conspiracy that most Americans
want to believe. Yes, some telemarketing calls are very annoying to me, of course. The
ones selling credit cards, magazmesandevenglassmdalummumsxdmgqmddyeometo
mind. However, I still have the power over these kinds of calls. I can say “no thanks”,
“not interested” orsnmplyhangupﬂnepbme If the telemarketer is being really annoying,
I can say those wonderful words...”Please put me on your do not call list”. No matter
what, I still have the power to choose. I do not want 1o lose that power by letting the FCC
tell me who can and cannot call on my phone that I pay the bill on. Implementing a
national DNC list is not going to hurt the companies selling the products and being pushy
and rude. They make enough money to use more sophisticated dialers and hire lawyers to
circumvent the system. The non- profit agencies however are not so lucky. They are the
ones that would be put out of business, and all of the good programs they work for would
be severely under- funded. This would be a huge shame to me. PLEASE CONSIDER
ALL OF THE HONEST PEOPLE AND PROGRAMS THAT WOULD BE HURT IF
THIS LEGISLATION PASSES. Yes, I work for a telemarketing company , which
enforces a very strict “do not cal” policy for a nonprofit charity.
However, I am not a telemarketer, I am a professional fundraiser who is proud of what I
do helping America’s youth.

Thank You,
Andrea lelmgsworth
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Teresa Leos A March 7, 2002

T

Dear Sirs:

As a United States Citizen, I honestly do not like when credit card or long distance
companies contact my household. Yet, I appreciate when charities and nonprofit
organizations call because they are raising money for a good cause. The national do-not-
call list should not limit the nonprofit organizations. I don’t understand why the FTC is
trying to pass this, because I can handle any calls. I don’t need the FTC determining
whom I can speak with.

If the FTC does pass this law, I don’t think they take into consideration, they will take
away important charity funding, especially for children. Many worthy organizations will
lose their funding, along with the jobs that employ many United States citizens. I don’t
agree with this at all. The FTC has no right to pass this law, especially when thousands
of Americans help out with nonprofits daily over the phone.

I feel it is my duty as a United States citizen, as well as my right, to help out those across
the country who are in honest need. They have to contact me in order to get my
contributiori. I want to continue to talk with charities and nonprofits, and the FTC should
not be allowed to tell me otherwise.

In conclusion, the Federal Trade Commission needs to reconsider the bill on National

Do-Not-Call list. The nonprofit organizations should not be included in this action. I
want to help out over the phone to worthy charities, as do many other fellow Americans.

Sincerely: je/cwd QZ%/

Teresa Leos
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Chri Lynn Martinez
X

March 8, 2002

Office of Secretary, Federal Trade Commission
600 Pennsylvania Avenue, N. W. Room 159
Washington, D.C. 20580

Dear Sir or Madam:

This letter is being written for the sole purpose of stating my opinion(s) on the National Do-Not Call List
that would extend to and Include calls made on behalf of Nonprofit Organizations. | am cumently
employed by a telemarketing company, which maintains a company Do-not call list that is actively
enforced. The policies for this company are very strict and no exceptions are made when in reference
to contacting citizens that do not want to be contacted on behalf of the company. If a customer
requests that they be placed on the Do-not call list, immediately the citizens telephone number is
placed on a Do-not call list and take out of all Data bases for the entire company. If the customer has
more than one phone number in the household, those numbers will aiso be place on the list and never
called again. The company | work for prides itself in professionalism and in order to adhere to the
standards that have been set forth by the company in which | work for, we must make sure that at all
times we provide the most effective form of customer service. The company benefits in no way by
contacting those who do not want to be called, because we would just simply be wasting our time and
upsetting those who wish not to be contacted at home. In the same right, the company would suffer by
having a national Do-not call list in effect. If citizens do not want to be contacted from other companies
because of lack of interest or poor customer service, there is no reason why one company should be
punished for another. Some citizens like myself choose not to be bothered by sales people selling
newspapers, Long distance service, or magazines. However.we may be interested in being contacted
by non-profit organizations or Campaign fund-raising projects. If this do-not call list is put into effect and
| choose not to be contacted by one particular company, it would mean in order to avoid phone calls
from one company | would have to forfeit my right to receive phone calls from companies or
organizations that | don't mind calling me. | would not be supportive of this do-not call policy. | would
much rather choose on an individual basis who | want or don't want calling my home. | feel | am
capable to make these decisions on my own and don't need the federal government to step in and do it
for me. .

Sincerely,
Q{/\Aj’r ,& :Mm‘g‘

Christopher Lynn Martinez
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Martinez
“ A

March 8, 2002

Office of Secretary, Federal Trade Commission
600 Pennsylvania Avenue, N. W. Room 159
Washington, D.C. 20580

Dear Sir or Madam:

This letter is being written for sole purpose of stating my views and opinions on the
proposal of the Federal Trade Commission to create a national Do-not call list that
would extend to and include calls made on behalf of nonprofit organizations. | must
first state that | am employed by a company that maintains its own do-not call list and
the policy is strictly enforced. If a customer requests to be removed from the
companies phone list, the phone number and any other numbers will be immediately
removed and never called again. Each time a new project or campaign is started this
list is cross referenced too and removed from the database again, even though the
numbers had already been removed. Citizens should be able to choose whom they
are called by and companies should be able to contact citizens until the company is
personally told to remove the number from their lists.

The phone calls from non-profit organizations do not bother me. | understand that -
these organizations rely on public support and that without it they cannot provide
programs and service for which they are raising funds. It is phone calls from credit
~ cards or newspapers that can become annoying. If | don’t want to be contacted from
the newspaper, should this mean | also wont receive phone calls from organizations |
contribute to regularly? It doesn’t seem fair to me to be cut off from those | do
business with, because | have chosen not to do business with another. | am able to
eliminate most unwanted phone calls by personally requesting that they take me off
their list. Furthermore, still being able to be reached by those who [ don’t mind calling
my home. If a company does not honor my request | can simply take action by
bringing suit and collect money from them. As a citizen, | feel | can protect myself
from these unwanted calls by either requesting to be removed, monitoring my caller
ID, the phone butler, or simply having an unlisted phone number. | feel that if the
FTC cannot stop all telephone calls there is no point to stop a few. '

~ 1660




® Page2 | March 8, 2002

My last point is that telemarketing is one of the largest industries in the country and
by prohibiting companies to not call or by enforcing a national do-not call list we
would be tampering with jobs. This would eventually lead to a higher unemployment
rate and more tax dollars being spent on welfare. Why would the government want
to go against their other efforts to find Americans jobs, putting themselves in a
position where they could cost thousands of people to be unemployed without
careers? Telemarketing benefits the company, the customer and the economy.

In close | again would like to state that | do not feel there should be a national do-not-
call registry, but if one is created then it should not be extended or include calls made
on behalf of nonprofit organizations. | urge the FTC to reconsider its proposal.
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