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March 12, 2002

Office of the Secretary
Federal Trade Commission
Room 159

600 Pennsylvania Avenue
Washington, DC 20580

Re: FTC Proposal to Amend Telemarketing Sales Rule
To Whom it May Concern:

I am writing this letter to express my opposition to the proposed amendments to the
Telemarketing Sales Rule that would create a national registry for a do-not-call list.
Because there are exceptions that favor some types of calls over others (political
campaigns, banks selling credit cards, long distance companies), the proposed
amendment is inherently unfair.

I work for déb"mpany called RuffaloCODY, based in Cedar Rapids, IA. Each year we
make telephone fund-raising, membership and student recruitment calls on behalf of over
300 nonprofit organizations that rely on our services to reach out to their constituents.

Nonprofit organizations depend on grass roots fundraising and the proposed amendment
to the Telemarketing Sales Rule will hurt those nonprofits and charities that rely on
telemarketing companies to raise money for their programs. At a time when government
is seeking to do less, the public depends more and more on charities and nonprofits to
provide social services and other forms of public good. Our government should not be
imposing restrictions that make the funding of these programs more difficult.

T'urge you to reconsider the proposed amendments to the Telemarketing Sales Rule. Ata
time when we should be helping nonprofit organizations reach out to their constituencies,
the proposed amendments instead offer greater limits. Help us support nonprofit
organizations by excluding all calls made on behalf of nonprofit organizations from the
coverage of the Telemarketing Sales Rule. '

Sincerely,

Diana Stauffer
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FTC, Office of the Secretary ) March 12, 2002
Room 159

600 Pennsylvania Ave., NW

Washington, DC 20580

RE; Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

I am writing to express my opposition to the proposed changes in the Telemarketing
Rulemaking. Ihave been an employee of a very reputable telemarketing company for 3 years. I
know through my experience in working for Dial America that all do-not-call lists are strictly
enforced. Every employee has been trained and instructed on how to handle and honor all do-
not-call lists. Your focus should be on the fraudulent companies that are not complying with the
current set of rules.

' Due to the fact that there are numerous state do-not-call lists and a nationwide list as
- well, for the Direct Marketing Association, I feel very strongly that a federal list would be a
waste of the taxpayers’ money.

In addition I am concerned about the financial impact these changes will have on a large
percentage of the overall national work force. The truth of the matter is the telemarketing
industry employs a large number of college students who are working their way through school
and are very dependant on these companies for their financial support. The industry also
employs a large number of single mothers who are in great need of the money they are making to
support their families.

In closing, I wish to reiterate my opposition and ask you to take into consideration all the
wasted time and money that these changes will incur.

Respectfully,

-

Horncla DY yaprrarn e

Linda M. Szymansk:
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March 12, 2002

FTC, Office of the Secretary
RM 159

600 Pennsylvania Ave. NW
Washington DC, 20580

RE: Telemarketing Rulemaking — Comment. FTC File #R411001

Dear FTC, Office of the Secretary:

I am writing to express my opposing opinion on the Telemarketing Sales Rule currently
being proposed. I currently work for a highly respected telemarketing firm with very
high standards. They maintain a company do-not-call list that is enforced and updated
regularly. I believe that your efforts would be better focused on fraud and not the
legitimate marketers like the one I presently am employed by.

As a taxpayer, I am concerned with a few things. Such as, why do we need the Federal
Government to create another do not call list? What would the cost be to implement and
enforce this list? Finally, who will pay for this?

I sincerely hope you second guess this proposal before it is passed. Again, I stress my
opposition and concern regarding this Telemarketing Sales Rule, as it would have a direct
impact on me and my fellow associates. Please accept this letter for consideration before
implementing your proposed changes. IfI can be of any assistance or provide you with
any additional information in this matter please feel free to contact me.

Sincerely,

g1

Dyan M. Thrush
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Ruffzzlo CODY

Innovative Solutions for Nonprofit Organizations

March 11, 2002

Office of the Secretary
Federal Trade Commission
Room 159

600 Pennsylvania Avenue
Washington, DC 20580

Re: FTC Proposal to Amend Telemarketing Sales Rule
To Whom it May Concern:

. T'am writing this letter to express my opposition to the proposed amendments to the
Telemarketing Sales Rule that would create a national registry for a do-not-call list.
Because there are exceptions that favor some types of calls over others (political
campaigns, banks selling credit cards, long distance companies), the proposed
amendment is inherently unfair.

I work for a company called RuffaloCODY based in Cedar Rapids, IA. Each year we
make telephone fundraising, membership and student recruitment calls on behalf of over
300 nonprofit organizations that rely on our services to reach out to their constituents.

Nonprofit organizations depend on grass roots fundraising and the proposed amendment
to the Telemarketing Sales Rule will hurt those nonprofits and charities that rely on
telemarketing companies to raise money for their programs. At a time when government
is seeking to do less, the public depends more and more on charities and nonprofits to
provide social services and other forms of public good. Our government should not be
imposing restrictions that make the funding of these programs more difficult.

“Turge you to reconsider the proposed amendments to the Telemarketing Sales Rule. Ata
time when we should be helping nonprofit organizations reach out to their constituencies,
the proposed amendments instead offer greater limits. Help us support nonprofit
organizations by excludmg all calls made on behalf of nonproflt organizations from the
coverage of the Telemarketing Sales Rule '

Sincerely, |

Rlchard, Van Antwerp II o o
Vice Premdent Non-Profit Serv1ces :
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March 8, 2002

Office of Secretary, Federal Trade Commission
600 Pennsylvania Avenue, N. W. Room 159
Washington, D.C. 20580

Dear Sir or Madam:

This letter is written so that | can express my views and opinions on the proposal of a National Do-not
call list that would extend to and include calls made on behalf of Nonprofit Organizations. | have two
views in reference to this topic that | would like to voice. First of all, | move very often and am frequently
having to get a new telephone number. What if | receive a number that is already placed on such a list?
Well the answer to this question is that | would automatically be cut off from companies in which | do
business with and organizations that | contribute to. | don't feel that | should be cut off from businesses
that | am interested in because someone else who had the number before chose to be put on such a
list. This will not on prohibit business form providing my household with products that | may be
interested in, but will also prevent me from receiving telephone calls from organizations in which | would
like to contribute to. Furthermore, if this Do-not call list were put into effect it would negatively hurt the
govemment's efforts in providing jobs to American citizens. Eventually such a list would include a
major percentage of the phone numbers that are available and make it impossible for business to
operate profitably and organizations would be denied of funds from their supporters to provide services
in which they raise funds for. This would sooner or later lead to more people being placed on
unemployment, forcing the government to spend tax dollars to support citizens who at one time made
an honest living. If a citizen chooses to not be called by one business in particular, that citizen should
not be denied the opportunity to receive calls from others. This Do-not call policy would eventually
prove to be a mistake and then be more of a problem than a solution. | would again like to state that |
do not feel there should not be a National do-not call registry but if one is created | feel that it should not
be extended to and include calls made on behalf of nonprofit organizations. | urge the FTC to
reconsider its views on this topic.

Sincerely,

YA

M

David Warren
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