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25 January 2002

Federal Trade Commission
CRC-240
Washington, DC 20580

Dear FTC:

| am writing to express my wholehearted support for your planned national “do not call”
list for telemarketers. | believe that the right of the consumer to not have his or her time
wasted greatly outweighs the perceived right of the telemarketer to intrude upon the
consumer in his or her own home. | encourage you to proceed with your plan to create a

“do not call” list and hope that you will include the proposed regulation prohibiting
telemarketers from using devices to block caller ID.

Sincerely,

Betr ARt

Scott A. Fannin
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FTC, Office of the Secretary March 11,2002
Room 159

600 Pennsylvania Avenue, N.W.

Washington, D.C. 20580

Dear FTC Commission:

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.
| am currently 1 of the thousands of people in this country that work in telemarketing, my
company alone with 11,000 employees.

| understand why telemarketing has been given such a bad name and it lies in the hands of
specific companies who have abused their rights. But this is not to say that the legitimate, law-
abiding companies, like mine, should suffer. My company subscribesto the numerous state and
nationwide do-not-call lists of the Direct Marketing Association while maintaining its own
company do-not-call list. All telephone sales representatives are regularly reviewed to ensure we
are in compliance. Wouldn't your time and taxpayers money be better spent looking into those
telemarketing companies who have not been complying with these laws?

In addition, | work on an account for a financial institution. It wasn't until | began to work on
this account and study the benefits of the product that | had a complete understanding of a
product not only I, but the whole country uses. | could not believe how much of the fine print |
did not read when | received mail pieces and | wanted to stress these things to anyone we may
call over the telephone. It is the job of our sales representativesnot only to sell the product but
also educate consumers. | sincerely feel that the education, information and services we provide
to consumersacross the country are invaluable.

Lastly, the company Bwork for raises thousands of dollars a year for non-profit organizations. If
the do-not-call reglstry is implemented for non-profit organizations, | believe there will be a
severe decrease in fund raising dollars that are used to supportthose in need.

Once again, | am extremely concerned about the proposed revisions to the Telemarketing Sales

Rule. Please acceptthis letter for consideration before implementing any'of these changes. If
iou have ani iuestlons or need additional information or testimony, feel free to contact me at

Sincerely,

acht™

Rachel Farmer
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Mar. 7™, 2002
FTC, Office of the Secretary
Room 159
600 Pennsylvania Ave., NW
Washington, DC 20580

RE: TelemarketingRulemaking — Comment. FTC File No. R411001
Dear FTC Commission,

I am writing to express my opposition to the changes proposed to-the Telemarketing Sales Rule.

| am a single parent, working a part-time telemarketing job to help make ends meet. | work for a
telemarketing company, which maintains a company do-not-call list that is enforced. | have been
instructed by my supervisionon how to handle and honor do-not-call requests. Also,

telemarketingmeans jobs. These restrictions might cost the people whao can least afford it the
opportumty to work. _

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the TelemarketingSales Rule. Please acceptthis letter for considerationbefore implementing

any of the proposed changes If | can prowde you Wlth addltlonal mformatlon or testimony, feel
free to contact:me: _ L

: ;‘

Sincerely;

Shanns R. Eich




March 8,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

| am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.

I work for a telemarketing company that employs over 11,000 people across the country. | work

for a telemarketing company, which maintains a company do-not-call list that is enforced. As a -
supervisor | regularly review our do-not-call procedures with the phone representatives to ensure =~ ~
we are in compliance. | believe that your efforts would be better focused on fraud and not the
legitimate marketers like the one | work for. Telemarketing meansjobs. If there is a loss of
telemarketing jobs there will be a domino effect causingjobs to be lost by support people like

myself.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. 1 believe these revisions will only hurt the legitimate
telemarketing companiesand do nothing to combat the fiaudulentones. Please accept this letter
for considerationbefore implementing any of the proposed changes. If | can provide you with
additional information or testimony, feel fiee to contact me.

Sincerely,

ennifer Francis

L
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Mar. 7% 2002

FTC, Office of the Secretary
Room,159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001
Dear FTC Commission,

I am writing to express my oppositionto the changes proposed to the Telemarketing Sales Rule.
| am a hard working individual, working a pdit-time telemarketing job to help make ends meet.

I work for a telemarketing company, which nemials a company do-not-call list that is enforced.
I have been instructed by my supervision on how to handle and honor do-not-call requests. | am
aware that my company subscribesto the numerous state do-not-call lists as well as the
nationwide do-not-call list of the Direct Marketing Association. It seemsto me that an additional
federal do-not-call list would be a waste of time and money.

Once again, | would like to stress my oppositionand concern regarding the proposed revisions to
the Telemarketing Sales Rule . Please accept this letter for consideration before implementing
any of the proposed changes. If I can provide you with additional information or testimony, feel

free to contactme. .

1748




@@ﬁm

7%” é@%ajﬁ/z&fk&aﬁk

_%M/ /ﬁ’ o
é&& : éM’/LJJ - y /}/ld

‘ ﬂW/ /A, jfo

_ﬂ? (ggbbmﬁéZQMéL/myjﬁﬁg EV,$ML1¢4M%M/

[Q//// s //)MW),

J Lo / ,//M/Z’—/i y

‘} //}M,///]L /1/ A/J,/ ' -

G Gedivie, ot a y

MURALLEIID S 2/ o ALl . Z{M.M_% /

AM%&/)&%&*A&%%M&% :é&ﬂyA//Z%Uh el &%ﬁv,

/"Wﬂ/u/ Ade LULLE. Al Mg

a%%j(ﬁ&U L A%@m&é ZZD%/Z%& ,/%%é%/”
%4/ WM/ e, mn/// LM //WL 40/ /J/%M

' /’MW/}A’/M %g 2440 Zf//?////—/ , ’f///f WM/ Mm/u M

////L/f A W sras W/ZZ/% 7y ,7 ﬁ
»}%2&&@&%7’22&%&0@2@% é;Wﬂﬁﬂjbf

4202 Aw‘zu M7</a% Zé ZﬂUAMVA%L/%L0A4/
Y

QM@&#’J&&M A LfL AL MM$QZQQé&é%M /éﬁw
e L M Yot ///Z“;Mz; Crmpiiasid
//,ZZJ/,Z/

Azgt&ééhi;Jj 1749




March 8,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411601

Dear FTC Commission,

| am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.

| an working a part-time telemarketingjob to help make ends meet. | am aware that my
company subscribes to the numerous state do-not-call lists as well as the nationwide do-not-call
list of the Direct Marketing Association. It seemsto me that an additional federal do-not-call list
would be a waste of time and money. | believe that your efforts would be better focused on
fraud and not the legitimate marketers like the one | work for. Telemarketingmeansjobs. These
restrictions might cost the people who can least afford it the opportunity to work.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. If I can provide you with additional information or testimony, feel
free to contact me.

Sincerely,

Jody Gillespie
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Mar. 7%, 2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001
Dear FTC Commission, *

I am writing to express my oppositionto the changes proposedto the Telemarketing Sales Rule.
| am a college student, working a part-time telemarketingjob to help make ends meet.

I am aware that my company subscribes to the numerous state do-not-call lists as well as the
nationwide do-not-call list of the Direct Marketing Association. It seemsto me that an additional
federal do-not-call list would be a waste of time and money. Telemarketing meansjobs. These
restrictions might cost the people who can least afford it the opportunity to work.

Once again, | would like to stress my oppositionand concern regarding the proposed revisionsto
the Telemarketing SalesRule. Please accept this letter for considerationbefore implementing
any of the proposed changes. If | can provide you with additional information or testimony, feel

free to contact me.

Sincer ot
= oL '
. Emanuel Glenn

Erranye! Glenn

=
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March 8,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

I am writing to express my oppositionto the changes proposed to the Telemarketing Sales Rule.

I work for a telemarketing company that employs over 11,000 people acrossthe country. | am
aware that my company subscribesto the numerous state do-not-call lists as well as the
nationwide do-not-call list of the Direct Marketing Association. It seemsto me that an additional
federal do-not-call list would be a waste of time and money. Why do we need the federal
government to create another do-not-call list? What would be the cost to implement and enforce
this list? Who will pay for this? As a taxpayer | do not believe it is necessary. Telemarketing
meansjobs. If there is a loss of telemarketing jobs there will be a domino effect causingjobs to
be lost by support people like myself. | am concerned about the sign-up procedure for any kind
of national do-not-call registry. What steps could be implemented to ensure that someone is not

putting my name on the list or vice versa?

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing SalesRule. 1 believe these revisions will only hurt the legitimate
telemarketing companies and do nothing to combat the fraudulentones. Please accept this letter
for consideration before implementing any of the proposed changes. If | can provide you with
additional information or testimony, feel free to contact me.

Sincerely, W j , g

1fred Goodwine
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Mar. 7% 2002

FTC, Office of the Secretary
Room 159

600 PennsylvaniaAve., NW
Washington, DC 20580

RE: TelemarketingRulemaking — Comment. FTC File No. R411001
Dear FTC Commission, SR

| am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.
| am a single parent, working a part-time telemarketingjob to help make ends meet.

o | work for a telemarketing company, which maintains a company do-not-call list that is
enforced. | have been instructed by my supervisionon how to handle and honor do-not-
call requests.

e Telemarketingmeansjobs. These restrictions might cost the people who can least afford
it the opportunity to work.

Once again, | would like to stressmy opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for considerationbefore implementing
any of the proposed changes. If I can provide you with additional information or testimony, feel

freeto contac; me at

Sincerely, .. .,

Sybrennia Grady

6)’8)’)/)/167 6 @/)/a (ﬁ/ 4
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Mar. 7% 2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Télemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

I am Writing to express my oppositionto the changes proposed to the Telemarketing Sales Rule.
I ana single parent, working a part-time telemarketingjob to help make ends meet. | believe
that your efforts would be better focused on fraud, not the legitimate telemarketers like the one |
work for. | an concerned about the impact the restrictions might have on the company | work
for. Also, Telemarketing meansjobs. These restrictions might cost the people who can least

afford it the opportunityto work.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. If I can provide you with additional information or testimony, feel

free to contactme.
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March 8,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

| am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.
I am a working a part-time telemarketingjob to help make ends meet. Telemarketing meansjobs.
These restrictions might cost the people who can least afford it the opportunityto work.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for considerationbefore implementing
any of the proposed changes. If I can provide you with additional information or testimony, feel

free to contact me.

Sincerely,

Hend

—
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Mar. 7%, 2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
“Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

| am writing to express my oppositionto the changes proposed to the Telemarketing Sales Rule.
I am a college student, working a part-time telemarketingjob to help make ends meet.

I work for a telemarketing company, which maintains a company do-not-call list that is enforced.
I have been instructed by my supervisionon how to handle and honor do-not-call requests. |
believe that your efforts would be better focused on fraud and not the legitimate marketers like

the one I work for.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. If | can provide you with additional information or testimony, feel

free to contact me;

Sin"c'efely;'

Ashley-Hutto”

Gl ft
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