3-5-02

Federal Track Commission
Consumer Protection Division
CRC-240

Washington, D.C. 20580

Regarding: Telemarketing Sales Rules.
Dear Sirs:

This consumer's opinion on teleinarketing regulations:

Minimum Regulations necessary to reduce telemarketing abuse should include:

1) Telemarketer's name and phone # nmust always show up on caller ID.

2) Automated telephone dialing must be illegal. Hand dialing from a single telephone line per caller mst
be required. (Otherwise telemarketers can interruptand harrass way too many people per dollar spent.

3) The proposed national registry of people who want to eliminate telemarketing calls must be instituted.
4) Prohibit many telemarketing ploys, such as the "thisisjust a courtesy call to let you know that you will
be receiving........ in the mail .....This will be free for 30 days......

5) Require that telemarketingbe done only by companies whose main line of business is not telemarketing
and then only for their own purposes.

6) Establish a requirement for a several day grace period during which the sale of goods and services
purchased from a telemarketer can be canceled without penalty.

7) The first words out of a telemarketers mouth must be compary identificationand what is being sold,
undisguised.

Goals of the regulations should include:

1) Eliminate more than 95% of telemarketing calls now being made.

2) Make companies responsible for devious techniquesbeing used in telemarketingcalls.

3) Leave some room for local companies to use a modest amount of telemarketing intermittently.

4) Eliminate the large and giant telemarketing companies.

5) Make identificationand proscecution of telemarketing offenseseasier.

6) Drastically reduce the sale of unused goods and services via teleinarketing.

7) Make teleinarketing expensive enough for the teleinarketers so that the method is used sparingly.

8) Eliminate telemarketing cdlls where there is not even a telemarketer on the other end when the
customer picks up the phone (these currently constitute somewhere around halfthe telemarketing calls |

receive).

Telemarketersare a major plague. We need effective pest control. The cost to consumers of their
constant interruptions of our fives is huge, dwarfing the value of their sales and products.

Thank you.

Sincere€,

Robert Jamison
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Mar. 7™ 2002
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FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

| am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.
| am a college graduate and full-time manager for a large telemarketingcompany. The company
I work for has very high standards of quality and instructs representatives on how to handle and
honor do-not-call requests. | believe your effortswould be better focused on fraud and not the
legitimate telemarketers like the one I work for.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. If | can provide you with additional information or testimony, feel

free to contact me

Sincerely,

John Jensen
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March 8,2002
FTC, Office of the Secretary
Room 159
600 Pennsylvania Ave.,, NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

| am Writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.

| am working a part-time telemarketingjob to help make ends meet. | am aware that my
company subscribesto the numerous state do-not-call lists as well as the nationwide do-not-call
list of the Direct Marketing Association. It seemsto me that an additional federal do-not-call list

would be a waste of time and money.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. If I can provide you with additional information or testimony, feel

free to contact me.

Sincerely, z g

rince Johnson
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March 8,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking - Comment. FTC File No. R411001

Dear FTC Commission,

| am writing to express my oppositionto the changes proposed to the Telemarketing Sales Rule.

I an a single parent working a part-time telemarketingjob to help make ends meet. | work for a
telemarketing company, which maintains a company do-not-call list that is enforced. | have been
instructed by my supervisionon how to handle and honor do-not-call requests. Telemarketing
meansjobs. These restrictions might cost the people who can least afford it the opportunity to

work.

Once again, | would like to stress my oppositionand concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. If | can provide you with additional information or testimony, feel

free to contact me.

Sing

rt Johnso
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March 8,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

| am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.

I am a college student working a part-time telemarketingjob to help make ends meet. | am
aware that my company subscribes to the numerous state do-not-call lists as well as the
nationwide do-not-call list of the Direct Marketing Association. It seemsto me that an additional
federal do-not-call list would be a waste of time and money. | believe that your efforts would be
better focused on fraud and not the legitimate marketers like the one I work for.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for considerationbefore implementing
any of the proposed changes. If | can provide you with additional information or testimony, feel
free to contact me.

%ely
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March 7%, 2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave.,, NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

| am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.

| am a single parent working a part-time telemarketingjob to help make ends meet. | work for a
telemarketing company, which maintains a company do-not-call list that is enforced. . | have been
instructed by my supervision on how to handle and honor do-not-call requests.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. If I can provide you with additional information or testimony; feel-

free to contact me.

Sincerely,
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Mar. 7%, 2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001
Dear FTC Commission,

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.

| am a parent, working a part-time telemarketingjob to help make ends meet. | work for a
telemarketing company, which maintains a company do-not-call list that is enforced. | have been
instructed by my supervision on how to handle and honor do-not-call requests. | am concerned
about the impact the revisions might have on the company | work for.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please acceptthis letter for consideration before implementing
any of the proposed changes. If | can provide you with additional information or testimony, feel
free to contact me

Sincerely,
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Mary E. Lauretta

SN Ohio SR

Dear Sirs,
Please take s off any lists for telemarketing that you may
have. We do not take

SoI|C|tat|on calls over the telephone and they are very
annoying.

Our telephone number is as follows:

Thanking you'iiradvarice.” """

Slncerely,
chagca

Mary E. Lauretta

1772



M;ﬂ;f Z/&Hr/ FE2ZD
E, 2~

,L/fk/ %4/ 0F THE DeERETAR Y ecn K, 22

5@«/ /57
w2 /;Q/://g;,/é VA /%/// aZd

Wasmwgran, X 20587

KF: %ﬂxfrxg /?ZWM;A{/ - 4//5‘/77 F77 For Ay YL A4
@A f?Z/ 44»4 155100,

/ AM  WR/IT %/'f 7O L XFRESS /l/-(/ PRSI 7720 72 THE Zﬂdz}ffff
y4

PROPOSEDS T2 ThHE EMARKETIM G Bhres Fur [ pave BEEN
WDUsTRY FPR. OVER SIX YEARS

WIRKING N THE  TEEPIARKETING /. ‘
WD TFRIDE MYSELF o MY HNEZT Y, W IEGRITY , AND THE FRET
THAT 1 _go ovT 2F MY WAY TO pAKE SURE TRAT £RCH AAD

ﬂﬂ;’/ CUSTOIIER. Df. CLIENT 135 SHTISFIED WITH THE eppver

! HAVE sorD.

/
JEUEMARKETIVG 15 A WRY TP INTRIPUCE AN oFPER A
FRopver or SERVICE 72 A POTENTIAL cusTIMER wHE +74Y

HAVE THRIGHT ABIVT I SOV APELED LOOKING AT 1T, BT WAS

No7~ SURE WHERE 72 jﬂ 72 JE:’” THE SEFRVICE 77/;‘] WERE

WTERESTED N, This 15 M 1Y ZHOICE FOR MY LINE 2F WoRK
72 OFFEE gD £vs PAlZES A PRODVUET pr. SERVICE FZR

A FERSON 0R FAMILY $0 7HA7 77E{ MAY ToY A BETER
QuALITY LIFE" THAT THE] rMAY NEVER. HAVE HAD 7L

OFETINITY T2 Do wWiz?w7 MY oFFFR.. [ am cowcerwsd AT

GomE~ PEPPLE MAY NEVER GET THE 2/Y0L VT 7B SEE o
i:fdi’ﬁ NTE FFFPEET,

7RY 08 PURCHASE A FROPUET IF THE Evi
! HAvE ALwAYS PUTT MY FUSTIMEES (15T ANVD BFZFFETED
AVY AND  ALL  WISHEDS ANh LONZERNS THEY WAVE™ BEFARDLEZS
OF WETHER THWE FALE wWiAS MADE 08 NOT ,AND ALwAY(S ErrtoviDd

POTENTIAL cusraste26 FROM 785 CALL 2157 1F 772 B EPVESTED

W cLosin g, / grEATZY ;mrj;;;f_{ OFPFISI7780 AND cone RN
IN zz‘/AAbj Ty 74 REVISIoNS 72 mw/mkﬁzv 5ALE§ Ko
AND HOFPE _You ACeEPT 75 LEITER, FRL can/51D 7700 Bm,eé'/
1PMPLEIMEN I ANY OF THESE Flopnstd /Ry §£2.

Y i P 7asS 1773

.t 2 o=y N




Robert & i
hio

Dear Sirs,

Please take us off any lists for telemarketing that you may have. We do not take
Solicitation calls over the telephone and they are very annoying.

Our telephone numbers are as follows:

Thanking you in advance.
Sincerely,

Lorraine M. Lott
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March 8,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

| am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.
| am a college student working a part-time telemarketing job to help make ends meet. | believe
that your efforts would be better focused on fraud and not the legitimate marketers like the one |

work for.

Once again, | would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for considerationbefore implementing
any of the proposed changes. If | can provide you with additional information or testimony, feel
free to contact me.

inceypely,

Anita Mah
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March 11,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave, NW
Washington, DC 20580

Re: Telemarketing Rulemaking — Comment. FTC File No. R411001 $

Dear FTC Commission:

o | work for atelemarketing company, which maintains a company do-
not-call list that is enforced. | have been instructed by my supervision
on how to handle and honor do-not-call requests.

Once again, I would like to stress my opposition and concern regarding the
proposed revision to the Telemarketing Sales Rule. Please acceptthis letter for
consideration before implementingany of the proposed changes. | can provide
you with additional information or testimony, feel free to contact me.

Sincerely, —

Soteer Ylerdos

Edith Martinez
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February 26,2002

American Teleservices Association, Inc.
Attention: Matt Mattingley

16201 Street NW

Suite 615

Washington DC 20006

Dear Mr. Mattingley,

I read in the C.C News, Business newspaper, that the A.T.A stood against
icnal Do-Not-Call-List.

me state for the record, that we do not need a national Do-Not-Call

this_»wQuld,;ddﬁljiCaté, what is already in effect by individual states!
st pay' a 'fée‘-tcl;ifh'e-t.ﬁiainv?staiés)we buy from now, and we must also buy a
erly update, for another fee!

J S0, the states have a provision for penalty, if it is violated! So, | see no
need for a new Law! When you think about how many telemarketersthere are
in this country, calling from early morning, to late at night, 1 would estimate that
the number of calls to the general public, would run into the Ten's of Millions
each day. Compound this over one year and it is very, very high!! Therefore, I
contend that if the F.T.C received 1,000, or even 10,000, 0r even 100,000,
complaints per year, it is still a very small percent of the total calls being made!

8:0.°6 0 o 6 8:0 @ .0°0 0 ® e-0:6 0,6 e e & 1
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February 27, 2002
Page 2

Furthermore, the F.T.C. said it would cost the Government between 4 and
6 million dollars to get this law implemented! This is a total waste of taxpayer’s
money. The Laws we must live by, in order to do business, are many and

varied! More Laws are not needed!
To further make the point that the American Public does not need more

Government intervention, to protect it from telemarketers. | give you the
followingthings that are available*‘tathe public right now!!
1. They can have their Phone number unlisted.

2. They can have a Caller I.D.
3. They now have a Caller I.D. that tells the telemarketer, who calls, to

say I’m not interested and hang-up.
4. They can, when a telemarketer calls, say I’'m not interested, and hang-

up.
5. If the telemarketer is more insistent they have the “Right” to say

“.NO”.

Again | don’t believe we need more Government Intervention.

Sincerely,

Robert Martocci
President

CC: Kathleen Q. Abemathy
CC: Allen W. Hile
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Mar. 7% 2002

FTC, Office.ofthe Secretary
Room 159

600 Pennsylvania Ave.,, NW
Washington, DC 20580

RE VT’eiemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission, -

| am writing to express my oppositionto the changes proposed to the Telemarketing Sales Rule.
| have recently made a major relocation, and am working a part-time telemarketingjob to help
make ends meet. | work for a telemarketing company, which maintains a company do-not-call
list that is enforced. | have been instructed by my supervision on how to handle and honor do-
not-call requests. | believe that your efforts would be better focused on fraud, not the legitimate

telemarketers like the one | work for..

Once again, | would like to stress my oppositionand concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing

any of the proposed changes. If | can provide you with additional information or testimony, feel
free to contact me

Sincerely,
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Mar. 7% 2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

I am writing to express my oppositionto the changes proposed to the Telemarketing Sales Rule.
| am a parent, working a part-time telemarketingjob to help make ends meet.

I work for a telemarketing company, which maintains a company do-not-call list that is enforced.
| have been instructed by my supervisionon how to handle and honor do-not-call requests. | am
aware that my company subscribes to the numerous state do-not-call lists as well as the
nationwide do-not-call list of the Direct Marketing Association. It seemsto me that an additional
federal do-not-call list would be a waste of time and money.

Once again, | would like to stress my oppositionand concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. If | can provide you with additional information or testimony, feel

free to contact mpe,
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