TO THE FEDERAL TRADE COMMISSION:

AS A MUSIC RETAILER, | TAKE EXCEPTION TO YOUR PURSUIT OF MUSIC DISTRIBUTORS TO
ELIMINATE THE USE OF MINIMUM ADVERTISED PRICE (M.A.P) POLICIES. THIS POLICY
HELPED REVIVE AN AILIING MUSIC INDUSTRY, BUILT AROUND ESTABLISHED AND NEW
ARTISTS, RETAILERS, WHOLESALERS, AND A LARGE GROUP OF PEOPLE WHO DEPEND ON
MUSIC SALES FOR A LIVING. IT HAS GROWN TO A $15 BILLION BUSINESS THAT TOUCHES
MANY INDUSTRIES INSIDE AND OUTSIDE OUR OWN.

YOUR EFFORT TO LOWER PRICES TO CONSUMERS COME WITH A HEAVY COST TO THE
MUSIC INDUSTRY AND OTHERS AS WELL. LET'S LOOK BACK A FEW SHORT YEARS TO THE
INDUSTRY BEFORE MAP. IN THE PERIOD BETWEEN 1994-1996 AT THE HEIGHT OF MUSIC
PRICE WARS BETWEEN MASS MERCHANTS AND CONSUMER ELECTRONICS CHAINS, OUR
INDUSTRY LOST OVER 1,000 INDEPENDENT MUSIC STORES AND ELEVEN MUSIC CHAINS
WERE FORCED INTO CHAPTER 11 OR WENT BANKRUPT. THE MAJOR DISTRIBUTORS
DURING AND AFTER THAT TIME DID NOT RECEIVE ONE CENT MORE IN GROSS PROFIT,
THEY CONTINUED TO CHARGE THE SAME PRICE PER UNIT AS BEFORE. MAPWAS THE
SAVING AND STABILIZING FORCE WITHIN OUR INDUSTRY.

YOU MUST UNDERSTAND, SELLING MUSIC AT LOW PRICES OR BELOW COST PRICES TO
DRIVE CUSTOMER TRAFFIC WILL ONLY LEAD TO HIGHER PRICES AS COMPETITION IS
ELIMNATED IN A FEW SHORT YEARS. THINK ABOUT IT: LESS MONEY TO PROVIDE NEW
ARTISTS, THE LOSS OF ETHNIC AND MINORITY MUSIC AND THOUSANDS OF NATIONAL
CHAIN AND INDEPENDENT RETAILERS AND THEIR EMPLOYEES OUT OF WORK.

| URGE YOU TO RETHINK THE ELIMINATION OF MAP. IF NOT, I'M SURE YOU WILL LOOK
BACK IN A FEW SHORT YEARS TO DISCOVER IT WAS A HUGE AND COSTLY MISTAKE.
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