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Our goal is to serve you as effectively and
conveniently as possible-but also to make you feel
confident that your relationship with Wachovia is
treated with the appropriate confidentiality.

~1 Trust privacy and confidentiality are the guiding
mincivles  uuon which Wachovia’s foundation was
built.  ‘With Wachovia’s Privacy Policy, we’re
confident you will understand that these
fimdarnental standards continue today.

For more information, view Wachovia’s  Privacy
Policy

...

http:/kww.wachovia.co~privacyAtmVindex.html 4/2/98



I ; Wachovia  Privacy

v+, J.=W-LWTS=

II Consumer Privacy and How It buw it Jl$fmts  you

,ffects You

Page 1 of 5

lN?TAfTWiIWTA

0 Overview
@ Wachovia  Employees
o Information Collection

:+
o Records Securi

armg onsumer Information
Wlthm Wachovla
With Outsourcees
TMth Consumer Reporting Agencies
With Government
With 3rd Party L itlgants

@ Removal From Lists

‘i T;c~ology  and new marketing practices have
increased the amount of customer information
collected and shared in today’s marketplace.
Consumers are concerned about the impact this
development has or might have on their privacy
and reputation. At Wachovia we are sensitive to
the impotice of these concerns. We want to
serve consumers as effectively and conveniently
as possible, and such service involves making use
of technology and customer information. But we
also want our customers to be confident that their
relationship with Wachovia is treated with the
appropriate confidentiality. We therefore commit
to customers that we will take reasonable steps to
protect the privacy of the information shared with
us. Our customers are protected not only by state
and federal laws but - even more importantly - by
Wachovia’s commitment to them.

@ Wachovia Employees ‘
Wachovia  employees are informed of their
responsibility to protect confidential customer
information and are bound by this Privacy Policy.
They are governed by a code of conduct that
includes the responsibility to protect the
confidentiality of customers’ financial and other
personal information.

Only employees actively engaged in the discharge
of their assigned duties are authorized to access or
use customer information.

@ Information Collection
Information about consumers is accumulated from O back :0 too
a variety of sources. Some information is provided
to Wachovia directly by customers themselves.

http:lkww.wachovia.cotnfprivacyfh~~ptivacy.html 4/2/98
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Other data is developed by Wachovia  as a function
of providing a product or service to a customer.
Still other information is obtained born outside
sources. We will limit the use and collection of
information about our customers to that which is
necessary to administer our business, provide
superior service, and offer opportunities that we
think will be of interest to customers. This means
that we will use information to help us identi~
and mitigate potential risks or loss to Wachovia.
We will use information to help identify additional
products or services which we believe customers
might want to know about. We will use this
information only in accordance with the principles
set out in this Policy.

@ Records Security
We will maintain and grant access to customer
information only in accordance with Wachovia’s
internal security standards.

~ Accuracy
Equally important  we will strive to ensure that the
information concerning our customers is accurate.
Customers are protected by the Fair Credit,
Reporting Act, which requires us to noti~
consumers whenever consumer reports flom third
parties have been used to solicit business from
them. We may use such reports only for the
purpose of prescreening  business prospects when a
customer or potential customer has authorized a
consumer reporting agency to furnish us a reportj
or when making a customer or potential customer
a firm offer of credit or insurance. Consumers are
entitled to request credit reporting agencies to
remove their names tlom lists supplied to us.

We must also notify an applicant if we decline any
application made by them and have used a
consumer report during the processing of the
application. If this occurs, even if the report was
not the basis for the decision to decline the
application, we will provide the applicant with the
name and address of the reporting agency.
Consumers are entitled to obtain free copies of
reports flom reporting agencies and have such
reports corrected by the agency concerned if those
reports contain inaccurate information. If we
declined an application for other reasons, we will
tell the applicant why or give the applicant an
opportunity to request the reasons.

Sometimes, as in the case of insurance, we are
merely an agent for the carrier that actually
provides the product. In such cases, any decision
to decline an application for insurance will be
made by the carrier, not by Wachovia, and the
applicant’s right to know whether a consumer
report was used or why the application might have
been declined will apply directly to the carrier, not
Wachovia.  In that situation, Wachovia  will tell the
applicant whom to contact in order to ask
questions or obtain more information to ensure
that the applicant’s rights are protected. Wachovia
intends to employ reasonable measures to ensure
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the accuracy, timeliness and completeness of our
customer information. If we become aware of
inaccuracies in our records, we will take prompt
steps to make appropriate corrections.

@ Sharing Consumer Information
When Wachovia serves in a legally recognized
fiduciary capacity, such as a trustee of a trust or
the personal representative of an estate, no
customer information arising from that fiduciary
relationship is shared with other divisions within
or other legal entities within the Wachovia
organization of Wachovia without the express
consent of the customer. Fiduciary relationships
by law provide an even higher degree of
confidentiality and privacy than general banking
relationships. As part of our effort to provide
customers with comprehensive and effective
service, we use customer information to determine
whether customers might want to know about
certain Wachovia  products and services. Even in
nonfiduciary  situations, to protect customer
privacy, we will control carefhlly the way in
which any information about customers is shared.
Unless we have a customer’s advance
authorization to do otherwise, we will treat the
customer’s information only in the following
ways:

Within Wachovia
We are permitted to share within the
Wachovia organization information
concerning a customer’s account history and
experiences with Wachovia. In some
situations, a person might disclose or authorize
the disclosure of medical information as part
of an application for a specific product such as
insurance. We will share any such medical
information only with those who need to know
this information in order to process the
application. We will not allow this information
to be used elsewhere within Wachovia for any
other purpose.

We may also share among the legal entities
that comprise the Wachovia organization

● information someone has given us as
part of an application for one of our
products or services, or

. information we have received from a
consumer reporting agency or other
third pMty.

Customers may request us not to share this
type of information by calling the toll free
number at the end of this documentj
whereupon the information will not be shared.

With Outsourcees, 3rd Party
Participants & 3rd Party Vendors
Sometimes specific customer information has
to be shared with companies we hire to
provide operational support, companies that
participate with us in supplying products and

Page 3 of 5
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services to customers, and companies that
promote products and services on our behalf.
Except in unusual situations (where they might
be governed by federal or state laws to the
contrary), these companies are not permitted
to use our customer information for purposes
other than the txovision  of the service
intended. We will share your information with
these companies only if they agree to treat it
confidentially.

Occasionally, Wachovia makes a decision to
sell a particular line of business (for example,
mortgage servicing rights). Usually, an
integral part of that business is its customer
database. Wachovia  reserves the right  in these
unusual circumstances, to transfer ownership
of such customer databases to the purchaser.

I/Wth Consumer Reporting Agencies&
Other Companies
We will exchange information about our
customers with reputable information
reporting agencies, financial institutions, and
merchants, in accordance with standard
banking industry practice, so we can verifi the
existence and condition of customers’
accounts. We do not share specific personal
customer information with independent
companies for any other purpose without the
customer’s consent.

IMth the Government
The Bank Secrecy Act Internal Revenue
Code, Right to Financial Privacy Act, the
Welfare Reform Act and various other laws
and regulations require us or our contractors,
under certain circumstances, to provide certain
customer information to government agencies.
We will only disclose customer information to
the government or others when we are
required to do so by such laws, regulations, or
by court order. State and federal laws impose
certain mandatory disclosures of customer
information by financial institutions. We must
comply with laws that require mandatory
production or disclosure.

With 3rd Party Litigants
If you are involved in a legal proceeding, both
federal and state law provide parties to the
litigation the right to compel the production of
records and information from banks and other
third party record keepers in certain situations.
We will only disclose customer information to
third party litigants when we are required to do
so by Iawtld judicial process or by court order.

u Removal from Lists
Consumers may request to be excluded from
telephone solicitations by Wachovia and third
party providers working with Wachovia. Persons
who do not wish to receive such telephone calls
may inform the person calling them accordingly

Page 4 of 5
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and they will be placed on a list of persons we
may not solicit by phone.

While this may mean consumers might not receive
product information of interest to them, we will
also respect anyone’s wish not to receive
promotional mail solicitations (i.e., mailings
independent of routine statement and other
customer service mailings) if so requested. To
make this reques~ please call the toll-free number
below.

Customers should be aware that third parties with
which Wachovia  might coincidentally have
business relationships may also have access to
customer information that has been obtained
independently of Wachovia. Mailings and
solicitations based on this information are not
within Wachovia’s control.

If you would prefer not to have yoti information
(other than credit and experience history) shared
among Wachovia’s aftlliates,  or if you wish to be
removed from Wachovia’s  lists for special offers,
please call 1-888-226-4297. Our operators ,will be
happy to process your request.
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Consumer Privacy & How It Affects You
* Consumer Privacy Policy Introduction

Technology and new marketing practices have increased the amount of
customer information collected and shared in today’s marketplace.
Consumers are concerned about the impact this development has or might
have on their ptivacy  and reputation. At Wachovia we are sensitive to the
importance of these concerns. We want to serve consumers as effectively and
conveniently as possible, and such service involves making use of technology
and customer information. But we aLso want our customers to be confident
that their relationship with Wachovia is treated with the appropriate
contidentia/ity. We therefore commit to customers that we will take reasonable
steps to protect the privacy of the information shared with us. Our customers
are protected not only by state and federa/ /aws but - even more important/y -
by Wachovia’s  commitment to them.

Wachovia Employees. Wachovia  employees are informed of their
responsibility to protect confidential customer information and are bound by
this Privacy Policy. They are governed by a code of conduct that includes the
responsibility to protect the confidentiality of customers’ financial and other
personal information. Only employees actively engaged in the discharge of
their assigned duties are authorized to access or use customer information.

Information Collection. Information about consumers is accumulated from a
variety of sources. Some information is provided to Wachovia directly by
customers themselves. Other data is developed by Wachovia as a function of
providing a product or service to a customer. Still other information is obtained
from outside sources. We will limit the use and collection of information about
our customers to that which is necessary to administer our business, provide
superior service, and offer opportunities that we think will be of interest to
customers. This means that we will use information to help us identify and
mitigate potential risks or loss to Wachovia.  We will use information to help
identify additional products or services which we believe customers might
want to know about. We will use this information only in accordance with the
principles set out in this Policy.

Records Security. We will maintain and grant access to customer
information only in accordance with Wachovia’s internal security standards.

Accuracy. Equally important, we will strive to ensure that the information
concerning our customers is accurate. Customers are protected by the Fair
Credit Reporting Act which requires us to notify consumers whenever
consumer reports from third parties have been used to solicit business from
them. We may use such reports only for the purpose of prescreening
business prospects when a customer or potential customer has authorized a
consumer reporting agency to furnish us a report, or when making a customer
or potential customer a firm offer of credit or insurance. Consumers are
entitled to request credit reporting agencies to remove their names from lists
supplied to us. .

We must also notify an applicant if we decline any application made by them
and have used a consumer report during the processing of the application. If
this occurs, even if the report was not the basis for the decision to decline the
application, we will provide the applicant with the name and address of the
reporting agency, Consumers are entitled to obtain free copies of reports from
reporting agencies and have such reports corrected by the agency concerned
if those reports contain inaccurate information. If we declined an application
for other reasons, we will tell the applicant why or give the applicant an

http://home.wachovia.  comheference/Conswer_Ptivacy.mp 4/2/98
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Sometimes, as in the case of insurance, we are merely an agent for the
carrier that actually provides the product. In such cases, any decision to
decline an application for insurance will be made by the carrier, not by
Wachovia, and the applicant’s right to know whether a consumer report was
used or why the application might have been declined will apply directly to the
carrier, not Wachovia. In that situation, Wachovia will tell the applicant whom
to contact in order to ask questions or obtain more information to ensure that
the applicant’s rights are protected.

Wachovia intends to employ reasonable measures to ensure the accuracy,
timeliness and completeness of our customer information. If we become
aware of inaccuracies in our records we will take prompt steps to make
appropriate corrections.

Sharing Consumer Information. When Wachovia serves in a legally
recognized fiducia~ capacity, such as a trustee of a trust or the personal
representative of an estate, no customer information arising from that fiduciary
relationship is shared with other divisions within or other legal entities within
the Wachovia organization of Wachovia without the express consent of the
customer. Fiduciary relationships by law provide an even higher degree of
confidentiality and privacy than general banking relationships. As part of our
effort to provide customers with comprehensive and effective service, we use
customer information to determine whether customers might want to know
about certain Wachovia products and services. Even in nonfiducia~
situations, to protect customer privacy, we will control carefully the way in
which any information about customers is shared. Unless we have a
customer’s advance authorization to do otherwise, we will treat the customer’s
information only in the following ways:

lMthin Wachovia. We are permitted to share within the Wachovia
organization information concerning a customer’s account history and
experiences with Wachovia. In some situations a person might disclose or
authorize the disclosure of medical information as part of an application for a
specific product such as insurance. We will share any such medical
information only with those who need to know this information in order to
process the application. We will not allow this information to be used
elsewhere within Wachovia for any other purpose.

We may also share among the legal entities that comprise the Wachovia
organization

● information someone has given us as part of an application for one of our
products or services, or

● information we have received from a consumer reporting agency or other
third party.

Customers may request us not to share this type of information by calling the
toll free number at the end of this document, whereupon the information will
not be shared.

With Outeourcees,  3rd Party Participants& 3rd Party Vendore.
Sometimes specific customer information has to be shared with companies
we hire to provide operational support, companies that participate with us in
supplying products and services to customers, and companies that promote
products and services on our behalf. Except in unusual situations (where they
might be governed by federal or state laws to the contrary), these companies
are not permitted to use our customer information for purposes other than the
provision of the service intended. We will share your information with these
companies only if they agree to treat it confidentially.

Occasionally, Wachovia makes a decision to sell a particular line of business
(for example, mortgage servicing rights). Usually, an integral part of that
business is its customer database. Wachovia reserves the right, in these

.
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unusual circumstances, to transfer ownership of such customer databases to
the purchaser.

With Consumer Reporting Agencies & Other Companies. We will
exchange information about our customers with reputable information
reporting agencies, financial institutions, and merchants, in accordance with
standard banking industty  practice, so we can verify the existence and
condition of customers’ accounts. We do not share specific personal customer
information with independent companies for any other purpose without the
customer’s consent.

Mth the Government. The Bank Secrecy Act, Internal Revenue Code, Right
to Financial Privacy Act, the Welfare Reform Act and various other laws and
regulations require us or our contractors, under certain circumstances, to
provide certain customer information to government agencies. We will only
disclose customer information to the government or others when we are
required to do so by such laws, regulations, or by court order. State and
federal laws impose certain mandatory disclosures of customer information by
financial institutions. We must comply with laws that require mandatory
production or disclosure.

With 3rd Party Litigants. If you are involved in a legal proceeding, both
federal and state law provide parties to the litigation the right to compel the
production of records and information from banks and other third party record
keepers in certain situations. We will only disclose customer information to
third party litigants when we are required to do so by lawful judicial processor
by court order.

Removal from Lists. Consumers may request to be excluded from telephone
solicitations by Wachovia and third party providers working with Wachovia.
Persons who do not wish to receive such telephone calls may inform the
person calling them accordingly and they will be placed on a list of persons
we may not solicit by phone.

While this may mean consumers might not receive product information of
interest to them, we will also respect anyone’s wish not to receive promotional
mail solicitations (i.e., mailings independent of routine statement and other
customer service mailings) if so requested. To make this request, please call
the toil-free number below.

Customers should be aware that third parties with which Wachovia might
coincidentally have business relationships may also have access to customer
information that has been obtained independently of Wachovia. Mailings and
solicitations based on this information are not within Wachovia’s control.

~ You would Prefer not to have your Information (other than credit card
experience h“istory) shared among Wachovia’s affiliates, or if you wish to be
removed from Wachovia’s lists for special offers, please call 1-888-226-4297.
Our operators will be happy to process your request.

Revieion Date 02/27/98
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Wachovia Emplo ees wachcwraern~lo~ees  are mfcmned  of theu

2responslblhty  to protect confl enual customer mformauon  and are bound by this
Privacy Pohcy They are governed by a code of conduct that includes the
respormblhty  to protect the confldennahty of customers’ fmanclal  and other personal
mformauon  Only employees actwely  engaged m the discharge of them  assigned
duties  are authorized to access or use customer mformauon

hIfO~atlOn  Collection  Information about  consumers is
accumulated from a variety of sources. Some mformauon  IS prowded  to Wachoma
drectly  by customers themselves. Other data 1s developed by Wachovia as a function
of prowdmg a product or sermce to a customer. Still other reformation is obtained
from outside sources. We Will limlt  the use and collecuon  of inforrnanon about our
customers to that which 1s necessary to admiruster our business, provide superior
servrce,  and offer opportumtles  that we think wdl  be of interest to customers. This
means that we WII1  use mforrru-mon to help us ldenufy  and mitigate potential risks
or loss to Wachowa  We Will use mforrnatlon to help Identify  addmonal products or
serwces  which we beheve  customers might  want to know about. We Will use this
mforrmmon only m accordance wmh the pnnclples  set out in thrs Pohcy

Records Security  We wrH maintam and grant access to customer
mformauon  only m accordance wth Wachowa5 mtemal  security standards.

Accuracy Equally  lmportan[,  we wdl  strive to ensure that the reformation
concemmg  our customers is accurate. Customers are protected by the Fau Credit
Reporting Act which reqtures  us to noufy  consumers whenever consumer reports
from thmd parties have been used to sohclt  business from them. We may use such
reports only for the purpose of prescreemng business prospects when a customer
or potenual  customer has authorized a consumer reporting agency to furnish us a
report, or when makmg a customer or potenual  customer a fmn offer of credu  or
insurance Consumers are enuded to request credit  reporting agencies to remove their
names from hsts supphed to us

We must also noti~ an applicant if we decline any application made by them and
have used a consumer report during the processing of the application. If this occurs,
even if the report was not the basis for the decision to decline the application, we
will provide the applicant with the name and address of the reporting agency
Consumers are entitled to obtain free copies of reports from reporting agencies and
have such reports corrected by the agency concerned if those reports contain
inaccurate information. If we declined an application for other reasons, we will tell the
applicant why or give the applicant an opportunity to request the IWSOn.S,

Somenmes, as m the case of insurance, we are merely an agent for the tamer that
actually provrdes  the product In such cases, any decmon to decline an appheatlon  for
insurance wll be made by the earner, not by Wachowa,  and the apphcantS right to
know whether a consumer report was used or why the apphcatlon  might  have been
declined Will apply directly to the earner, not Wachovra.  In that situation, Wachovra
wdl tell the apphcant  whom to contact m order to ask quesuons  or obtain more
mformauon  to ensure that the appheantk  rights are protected.

Wachovia  intends to employ reasonable measures to ensure the accuracy timeliness
and completeness of our customer information. If we become aware of inaccuracies
in our records we will take prompt steps to make appropriate corrections.

sharing  Comrner  lnfO~tiOn  WhenWachoviaservesin
a legally recognized fiduciary capacity, such as a trustee of a trust or the personal
representative of an estate, no customer information arising from that fiduciary
relationship is shared with other divisions within or other legal entities within the
Wachovia  organization of Wachovia  without the express consent of the customer.
Fiduciary relationships by law provide an even higher degree of confidentiality and
privacy than general banking relationships. As part of our effort to provide customers
with comprehensive and effective service, we use customer information to determine
whether customers might want to know about certain Wachovia products and
services. Even in nonfiduciary situations, to protect customer privacy we will control
carefully the way in which any information about customers is shared. Unless we
have a customerk  advance authorization to do otherwise, we will treat the customer’s
information only in the following ways:

Within Wachovia We are permitted to share within the Wachovia
organization information concerning a customer’s account history and experiences
with Wachovia.  In some situations a person might disclose or authorize the disclosure
of medical information as part of an application for a specific product such as
insurance. We will share any such medical information only with those who need to

know this mforrnauon m order to process the apphcauon.  We will not allow this
mforrnmon  to be used elsewhere wthin  Wachoma  for any other purpose.

We may also share among the legal entities that comprise the Wachovia  organization ‘-~ .”
. . . . . .

●

●

information someone has given us as part of an application for one of our products
or services, or

information we have received from a consumer reporting agency or other third
party

Customers may request us not to share this type of information by calling the
toll free number at the end of this document, whereupon the information will
not be shared.

Uu?ith u ourcees, 3d Party Participants&z 3d
~ en 0?3 Sometimes specific customer mforrmmon  has to be shared.

with companies we hire to provide operatioml  support, companies that participate
with us in supplying products and services to customers, and companies that
promote products and services on our behalf. Except in unusual situations (whert
they might be governed by federal or state laws to the contrary), these companies
are not permitted to use our customer mforrnanon  for purposes other than the
provmon  of the semce  intended. We wdl share your reformation wnh these
compames only If they agree to treat It confidentially

Occasionally, Wachovia  makes a decision to sell a particular line of business (for
example, mortgage servicing rights). Usually, an integral part of that business is its
customer database Wachovia  reserves the right, in these unusual circumstances, to
transfer ownership of such customer databases to the purchaser.

F
ith Consumer Reporting Agencies&Other

ompanles  We will exchange mformatlon  about our customers with
reputable mforrnatlon  reporting agencies, fmanclal institutions, and merchants, m
accordance wth standard banking industry pracuce,  so we can verify the extstence
and condition of customers’ accounts. We do not share specific personal customer
information with independent companies for any other purpose without the
customerk  consent.

with the GOVtYIXTltXltThe  Bank Secrecy Act, InternalRevenue
Code, Rrght  to Fimnclal  Privacy Act, the Welfare Reform Act and various other laws
and regu~tions  require us or our contractors, under certain circumstances, to provide
certain customer information to government agencies. We will only disclose customer
information to the government or others when we are required to do so by such laws,
regulations, or by court order. State and federal laws impose certain mandatory
disclosures of customer information by financial institutions. We must comply with
laws that require mandatory producuon  or disclosure.

With 3d P23 ~tigan~  If you are involvedm  alegal  proceeding,
?both federal and state aw prowde  parmes  to the htlgatlon  the right to compel the

production of records and mfonnatlon  from banks and other third party record
keepem  in certmn smrauons. We will only disclose customer infomrauon  to third party
lmgants  whem~ +~ @ do so by fawful  judmal ptucess  or by court order.

Removal frOm Lists Consumers may request to be excluded from
telephone solicitations by Wachovia  and third party providers working with
Wachovia.  Persons who do not wish to receive such telephone calls may inform the
person calling them accordingly and they will be placed on a list of persons we may
not sohcit  by phone.

While this may mean consumers might not receive product information of interest to
them, we will also mpect  anyonek wish not to receive promotional mail solicitations
(i.e., mailings independent of routine statement and other customer service mailings)
if so requested. To make this request, please call the toll-free number below.

Customers should be aware that third parues  vnth  which Wachoma  might
coincidentally have business relationships may also have access to customer
information that has been obtained independently of Wachovia.  Mailings and
solicitations based on this information are not within Wachovia’s  control.

If you would prefer not to have your mforrnauon  (other than credn  and
experience history)  shared among Wachovra’s  affdlates,  or if you wnsh to be
removed from WachovraS fiits  for special offers, please call 1-888-226-4297. Our
operators wrll  be happy to process your request.
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Technolo~ and new marketing practices have increased the amount of customer information collected and shared in

today5 marketplace. Consumers are concerned about the impact this development has or might have on their privacy and

reputation. At Wachovia we are sensitive to the importance of these concerns. We want to serve consumers as effectively

and conveniently as possible, and such service involves making use of technolo~  and customer information. But we

also want our customers to be confident that their relationship with Wachovia is treated with the appropriate

confidentiality We therefore commit to customers that we will take reasonable steps to protect the privacy of the

information shared with us. Our customers are protected not only by state and federal laws but – even more importantly

– by Wachoviak commitment to them.
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